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Abstract 
 

There is no reason to refuse the fact that, in the coming years, Europe is going to face a 
new wave of immigration. The birth rate is in decline and life expectancy in the European 
continent is higher than before. As a consequence, there are two major problems: a 
shortage of labour and the financing of the pensions (Kohler, Billari & Ortega, 2002). 
World Bank warns European Union that for stabilizing the amount of working age 
population in 2050 like in 1995, would involve a net migration of 79 million within the 
EU25. There should be new flow of immigration. As a consequence, the phenomenon 
combines immigration and entrepreneurship will be vital for countries’ future growth 
within Europe. However, consider Sweden as the area of study by combining the 
immigration entrepreneurship study and business start-up abroad. Therefore, the questions 
of why the entrepreneurs choose to go to other countries for business venture and why 
they choose Sweden as the host country become a topic to study in this research paper. 

The purpose of the research is going to find out the motivations for the initiative of 
entrepreneurial immigrants’ choice of Sweden as a host country. In order to find the result 
for the purpose, the research chose to use an inductive and exploratory approach to find 
out why those entrepreneurial immigrants indented to come to establish business in 
Sweden. Those reasons were investigated from previous research; experts working with 
foreigners who arrived in Sweden for business purpose, and the entrepreneurial immigrants 
who arrived in Sweden for new ventures. The data collection based on a qualitative 
method. According to the research purpose, the theories were chosen in the field of 
migration and entrepreneurship. Determinants of immigration and entrepreneurship were 
listed and explained. Based on the interview, information was categorized with the 
determinants listed in the theoretical frame work. 

Based on the analysis, the empirical information shows that entrepreneurs came to Sweden 
not only for business reasons. All of the Local Development Managers and entrepreneurs 
interviewed considered that entrepreneurial immigrants chose to create business in Sweden 
with immigration purpose. However, if we want to apply this result to all entrepreneurial 
immigrants, further quantitative study would be required.  
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1 Introduction 

This chapter will introduce the reader to the focus of the present study. A background will introduce the 
reader to the problem discussion and the purpose of the thesis. 

1.1 Background 

First, migration was a part of the European history. For hundreds of years, Europe has 
been experiencing successive waves of immigration. By the exchanges and the 
contributions which migration underlies, this widely contributed to the economic, scientific 
and cultural development of the old continent. As Ian Goldin (2006) mentioned, migration 
was always a central characteristic of the world’s most dynamic and productive economies. 
Today, nobody will deny that migration was the mainspring of the European economic 
growth and improvement. 

In the coming years, Europe is going to face a new wave of unprecedented immigration. 
Nowadays, touched by a birth rate in decline and an extension of the life expectation, the 
European continent is confronted with two major problems: a shortage of labor and the 
financing of the pensions (Kohler, Billari & Ortega, 2002). To solve these problems, the 
European continent will have to open its borders to immigrants. The World Bank (2007) 
released a report about immigration perspectives in Europe. The institution declares that 
‘under the medium-variant scenario employed in the report, to maintain the population size 
in 2050 as it was in 1995 using migration alone would necessitate a net migration of 47.9 
million into the EU25’ (World Bank, 2007, p.55). Preserving the same dimension of 
working age population in 2050 in compare with 1995, would involve a net migration of 79 
million into the EU25. In absence of migration, United Nations Population Division (2001, 
p.80) indicates that ‘the upper limit of the working age would need to be raised to about 75 
years in European Union in order to obtain in 2050 the same potential support ratio 
observed in 1995, i.e. 4.8 persons of working age per older person’. Both United Nation 
and World Bank predict a slowdown then a recession of the European Union economy if 
drastic decisions are not made concerning immigration within the Union. There is no 
doubt that immigration within European Union will be the determining factor of its future 
economic dynamism and survival. 

Secondly, entrepreneurial behavior is ‘at the heart of the national advantage´ (Porter, 1990, 
p.125). Despite the studies about entrepreneurship are relatively young, Thurik and 
Wennekers (1999) point out in their research that, entrepreneurship is one important factor 
of the economical growth. According to them, entrepreneurship and economical dynamism 
are strongly linked. As a consequence, the two phenomenons of immigration and 
entrepreneurship will be vital for countries’ future growth within Europe. 

Regarding Sweden as the area of study, recent researches have been made to understand 
the relationship between immigration and entrepreneurship. Najib (1994) was the first to 
observe the links between immigrants already settled in Sweden and entrepreneurial 
activities with Sweden. Brundin, Bögenhold and Sundin (2001) compared the reasons 
which pushed native Swedes and immigrant installed in Sweden to set up a business. 
Slavnic (2004) examined the present situation of immigrant living in Sweden and small 
business. Nevertheless, the purpose of those previous studies was to find out if business 
creation was a response of immigrants already settled in Sweden, faced to problem of 
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discrimination or unemployment within Sweden. Those previous studies did not take the 
determinant of migration as the factor of movement to Sweden in to consideration. 

1.2 Problem discussion 

Our research is going  to explore the link between immigration and entrepreneurship from 
a different point of view. As seen in the background section, immigration is a decisive issue 
of the future economical growth of European Union, and thus of Sweden. It is the reason 
why, issues dealing with immigration and entrepreneurship are important. In this research, 
we want to find out the reasons that drive non-Swedish residents to immigrate to Sweden 
in order to establish business. 

According to the Brudin (personal communication, 2007-02-21), most of ethnic and 
immigrants entrepreneurship researches were studied in the field of the United States of 
America. Currently few researches are dealing with immigrant entrepreneurship within 
European Union, and even less concerning Sweden. The previous researches, which shown 
the situation of immigrant entreprenurs in Sweden, are more focused on the social and 
historical context. The studies are more conducted with the majorities of immigrant 
entrepreneurs. The results of those researches shown the majority of immigrant 
entrepreneurial behaviour is more or less similar with the local entrepreneurs in Sweden. 
Employment discrimination was probably considered as the main reason of doing business 
for immigrant entrepreneurs.(Brundin, Bögenhold and Sundin, 2001) However, the reasons 
of the minorities in the immigrant entrepreneurs, who immigrate to Sweden for business 
venture, other than the refugees and aslyum seekers who arrive in Sweden with possitive 
reasons, were not taken into account. Definitly, we consider there should be some kind of 
economic background, and also their interests on living style that was taken into account 
for the decision to immigrate to Sweden. The research area of immigrant entrepreneurship 
is relatively unexplorated.  

Looking from the international entrepreneurship study, most of the researchers focus on 
the large firms that go across boarder. The previous entrepreneurship studies in the 
international business area mainly covers the business reasons, such as organzational 
change and global expansion (Cox, 1997). The discussion in the individual or the small 
business owners’ motivation to move their business or establish a new business abroad is 
limited. The immigration factors was not studied for the group of entrepreneurs who came 
to Sweden for initiative reasons. 

By combining the immigration entrepreneurship study and entrepreneurial business 
creation cross-boarder, the question of why the entrepreneurs chose to leave from their 
home countries and create business venture abroad, as well as why they choose Sweden as 
the host country become a topic to study in this research. 

1.3 Purpose 

The research aims to find out the factors/determinants influence entrepreneurial 
immigrants to chose Sweden as a host country to establish business and finally settle down 
in this country. 
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1.4 Definition 

In order to describe the entrepreneurial immigrants phenomenal, terms include 
immigration, entrepreneurship and entrepreneurial immigrants has to be discussed first. 
Since the definitions of immigration and entrepreneurship in academic field are vary from 
different perspectives, common definitions from Oxford Advanced Learner’s Dictionary of 
current English are employed to cover all the perspectives of different researchers. 

• Immigrant 

The current definition of the word ‘immigrant’ is ‘a person who has come to live 
permanently in a country that is not their own’. The word ‘immigrant’ dissents from the 
word ‘expatriate’ which means ‘a person living in a country that is not their own’ (Oxford 
Advanced Learner's Dictionary of Current English, 2007). 

• Entrepreneur 

The common meaning of the word ‘entrepreneur’ is ‘a person who makes money by 
starting or running activities of making, buying, selling or supplying goods or services, 
especially when this involves taking financial risks’ (Oxford Advanced Learner's Dictionary 
of Current English, 2007). 

• Immigrant entrepreneur 

Concluding from Immigrant and ethnic entrepreneurship literature, immigrant 
entrepreneurship is described as ‘if a person has at least one parent that is born abroad, 
he/she should be defined as an immigrant too. If that person founds a business, he/she 
per definition becomes an immigrant entrepreneur and the business an immigrant 
business.’ (Tobias Dalhambra, 2004, P.8) 

• Entrepreneurial immigrant 

By combining immigration and entrepreneurship, entrepreneurial immigrant is described as 
immigrant entrepreneurs who initially migrate with intention to be self-employed, create 
their own jobs or even create jobs to local residents. (Ndoen, Gorter, Nijkamp and 
Rietveld, 2002) 

 

 

 

 

 

 

 

 



 

 
4 

2 Method 

Research is the instrument employed to fulfill the purpose by means of an empirical study in a logically 
satisfactory manner. 

2.1 Research approach 

Method is a tool employed for fulfilling the purpose of a research. The overall output of a 
thesis and its relevance are strongly linked with the right choice of a methodological ap-
proach which fits to collect and analyze data (Saunders, Lewis & Thornhill, 2003). Specify-
ing a methodological is useful for both of researchers and readers of the thesis. For the first 
ones, method will act as a guideline of thesis in order to collect and analyze data correctly. 
For the second ones, defining a method will give evidences for the validity and the 
reliability of the research. (Saunders et al., 2003)  

2.1.1 An inductive approach 

Two categories of research approach exist: deductive approach and inductive approach 
(Saunders et al., 2003). Deduction aims at testing or developing theory and by this way is 
the dominant approach in natural sciences, where prediction and occurrence of phenome-
non are important. Robson (1993) indicates that deductive approaches are highly rigorous, 
because the quality and the reliability depend on the level of objectiveness of the study 
(cited in Saunders et al., 2003). Thus, the relevance of deduction is influenced as much by 
the degree of independency of the researchers, as by the process of data collection. While 
generalize the results, deductive researches are better for quantitative data collection than 
qualitative data collection. To be validated, the samples used in quantitative researches need 
to have an important size. The alternative approach to deduction is induction. Where de-
ductive approach explains what is happening, inductive approach is focused on why it is 
happening (Saunders et al., 2003). The context in an inductive approach should be 
absorbed by the researchers in order to be able to interpret the data collected and result. 
An inductive approach aims at an ‘understanding of the meanings humans attach to events’ 
(Saunders et al., 2003, p.89). In opposition with deductive approach, results and conclusion 
do not need to generalize and state rules in order to be able to anticipate events. Therefore 
a deductive approach underlines the use of qualitative researches (Saunders et al., 2003). 
Given that the purpose of the thesis is to understand the motivations of entrepreneurial 
immigrants to come to Sweden, an inductive approach is more suitable in the present 
thesis. 

2.1.2 An exploratory study 

Three types of study have been described by Saunders et al. (2003): descriptive study, ex-
planatory study and exploratory study. In Robson’s study (2002, p.59), descriptive study 
aims at reporting the ‘accurate profile of persons, events or situations’ (cited in Saunders et 
al.). Observation, registration, and documentation are the main steps of a descriptive study. 
The perspectives of theories employed in descriptive research delimitate its field of investi-
gation. In a case of a research dealing with immigrant entrepreneurs, a descriptive study 
would number its amount within Sweden, would identify their country of origin, or would 
describe the business sectors in which they venture. Causes and consequences are not stu-
died in descriptive but in explanatory research. This category is employed to get in-depth 
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comprehension of facts and to be able to predict them. An explanatory research covers 
several aspects of a situation, and by this way the theories employed in a study influence its 
results and conclusions (Saunders et al., 2003). In line with the entrepreneurial immigrants, 
this type of study would focus on opinions and data surrounding migration and entrepre-
neurship within Sweden. For instance, understanding causes and consequences and fore-
casting immigrant entrepreneur phenomena would require many statistical data and quan-
titative researches. In Saunders et al.’s model (2003), an exploratory research should be 
employed for new or underexploited purpose. As first step in one field, exploratory re-
searches could be broad and should formulate issues for later investigations. To fulfill the 
research purpose, Saunders et al. (2003) indicate that literature reviews, interviews with per-
sons or groups, or discussion with experts are the principal means to conduct exploratory 
research. Given that the purpose of the thesis is to investigate immigration and entrepre-
neur from a new perspective, exploratory research appears to be the most suitable ap-
proach. As Adams and Schvaneveldt (1991) mention, the flexibility in explanatory research 
allows to conduct the present study from a wide to a finer perspective (cited in Saunders et 
al., 2003). 

2.1.3 A qualitative research 

The process of data collection can be done either through a qualitative or quantitative re-
search. As Saunders et al. put forwards the choice of one or another type of data collection 
depends on the nature of the research and of its purpose. Qualitative is not better that 
quantitative research to conduct a study and to response to the research question. Fur-
thermore both of qualitative and quantitative research can be performed in a thesis 
(Saunders et al., 2003). However the decision to do a descriptive, an explanatory or an ex-
ploratory study plays also a role on the chosen type of collecting data. Basically quantitative 
data are numerical data and data that can be measured. They are generally suitable for in-
depth study. Aware that quantitative research is based on collection of quantitative data, 
the validity and reliability of this type of research relies on its capacity to generalize result 
and conclusion. Thus the identification of the research population is as crucial as the selec-
tion of sample. Regarding qualitative researches, they rest on non-calculable non-numerical 
data. As mentioned above, the collection of qualitative data fits to exploratory studies. 
Given that the thesis rests on inductive and exploratory approaches, a qualitative research 
appears to be more appropriate for fulfilling the purpose and the research questions 
(Saunders et al., 2003, Mason, 2002). Furthermore the short length of available time 
required to conduct the research, the impossibility to obtain from Swedish institutions in-
formation to contact entrepreneurial immigrants, and thus to constitute a large panel of 
entrepreneurial immigrants have strengthened the idea that qualitative research would be 
more suitable for the thesis. 

2.2 Data collection 

If the chosen methodological approach is an important aspect of the research, the process 
of data collection is another one. Basically the value of the research relies on the collection 
of information and on the method used behind the collection. Saunders et al. (2003) de-
scribe further types of gathering which have both advantages and drawbacks. Saunders et 
al. (2003) also point out that the method used to gather information should be selected in 
line with the methodological approach and the purpose of the thesis. Two categories of 
datas exist and can be used at the same time: primary and secondary. 
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2.2.1 Secondary data 

Primary datas are collected by the researchers themselves, whereas secondary data ‘have 
been already collected for some others purpose’ (Saunders et al., 2003, p.188). Although 
secondary data might depend on another purpose than the present research, their analysing 
or reanalysing are possible (Saunders et al., 2003). Secondary data incorporate raw and 
published information. Because collecting secondary data do require important resources 
and are quickly available, they constitute a good starting point for the researchers. Saunders 
et al. (2003) describes two main types of secondary datas: documentary and survey-based. 
Most of written documents belongs to documentary secondary datas. Exhaustively, we 
might cite newspaper, review, magazine, book, reports. Survey-based secondary data rely 
on information gathered by questionnaires (Saunders et al., 2003). 

Known that the thesis is an explanatory study, documentary secondary data were collected, 
in order to understand the context of the study. Secondary data were gathered from books, 
articles, journals and Internet. Internet search engines like Google, Google Scholar, Journal 
Storage and Jönköping university librairy search engine made secondary data available. 
Because of its large academic database, Jönköping university library was the main provider 
of seconday data. The below keywords were used to find out secondary datas through the 
mentionned search engines. 
- Entrepreneurship  - Entrepreneurial process 
- Immigrant entrepreneur - Migration 
- Immigration in Sweden - Determinant of entrepreneurship 
- Determinant of migration - Internationalization 
- Internationalization  - Pull factor 
- Push factor 

Table 2.1: Search engines used and occurence 

Search engines Adress Occurrence 

e-Julia – Jönköping University Librairy http://www.bibl.hj.se/ ++++ 

Ideas - University of Connecticut http://ideas.repec.org/ + 

SAGE Publications http://online.sagepub.com/ + 

Journal Storage http://www.jstor.org/ ++ 

Oxford University Press http://www.oup.com/ ++ 

Google Scholar http://scholar.google.com/ +++ 

Google Books http://books.google.com/ + 

Google http://www.google.com/ ++ 
 

2.2.2 Primary data 

Primary data are defined by Saunders et al. (2003) as data gathered specifically for a re-
search being conducted. Several methods to collect primary data occur: collecting data 
through observation, collecting data through questionnaires, and collecting data through 
semi-structured and in-depth interviews. Gathering data through observations is suitable 
with research aims to find what is happening; what people are doing; what people’s 
behaviours are. As said by Saunders et al. (2003) two different types of observation exist: 
participant observation and structured observation. Where participant observation 
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emphasizes a qualitative research and focus more on the signification of people’s acts, 
structured observation underlines quantitative research and focus more on time 
occurrence. Collecting data through questionnaire is generally suitable with explanatory 
researches that require numerical data and an important number of close questions. 
However, questionnaires can be based on open questions ad be appropriate for exploratory 
researches (Saunders et al., 2003).  Robson (2002) suggests that in-depth and semi-
structured interviews fit particularly with qualitative and exploratory researches, even if this 
method can be used with explanatory and descriptive studies (cited in Saunders et al.). The 
thesis aims at investigating immigration and entrepreneurship from a specific and new 
perspective. Taking into account, first, that data collection through observation is making 
difficult because of the few number of entrepreneurial immigrants within Sweden, and, 
secondly, that data collection using close questionnaire is not suitable with the purpose of 
the thesis, the data collection has been made through the method of the so-called semi-
structured and in-depth interviews and through open questionnaires, which could be 
considered as semi-structured and in-depth questionnaires. 

2.2.2.1 Semi-structured strategy 

Between semi-structured and in-depth interviews, the differences are located in the struc-
ture of the interview conduction. Where semi-structured interview is more about list of 
themes and questions that would be discussed, in-depth interview is an open-discussion 
without guideline symbolized by a set of predetermined question. The major advantage of 
such type of interview is the possibility for the interviewee to talk freely, and to reveal as-
pects of the research area that a set of questions would have not permitted. Although in-
depth interview could be more suitable in exploratory researches (Saunders et al., 2003), 
their validity depends on the capacity for the interviewer to conduct interview. Aware that 
the interviews would be conducted in English that would not have probably been intervie-
wees’ and interviewers’ native language, semi-structured method was considered as more 
suitable and chosen.  

2.2.2.2 Selection of interviewees 

The actual thesis is based on an inductive and exploratory approach. As written previously, 
inductive studies need to be conducted by means of literature reviews, discussion with ex-
perts, and interviews with persons or groups (Saunders et al., 2003). In Saunders et al.’s 
mind, experts are persons whose studies are suitable with the purpose of the research, and 
interviewed group or persons are the ones whose actions or behaviours are part of the pur-
pose of the research. Thus the data collection has been made through three channels: 
literature review, interview with immigrant entrepreneur, and interview with experts. Invest 
in Sweden agencies have been considered as experts because involved and having 
knowledge in the field of immigrant entrepreneurship. Sweden counts twenty three local 
invest in Sweden agencies. Eighteen have been reachable and contacted. Four have replied 
and were interviewed (Appendix 1 and 2).   

Regarding to the entrepreneurial immigrants, their sampling has been made in a snowball 
strategy, since the group of entrepreneurs the research conduct with is difficult to reach. All 
the contacts to entrepreneur were developed by personal contacts and interviewed 
entrepreneurs. The Swedish Migration Board and ISA registers destination of immigrant 
self-employed: name and location of the company, business sector, name, age, country of 
origin of the self-employed immigrant (L. Utter, personal conversation, 2007-04-27). 
However the access to this database is impossible without authorization provided by the 
Swedish authorities. Thus the selection of the immigrant interviewees has been made 
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through personal contact and by word of mouth. Two contacts have been provided by the 
Invest in Sweden agencies, one by the help of the thesis supervisor, three by personal 
contact, one by word of mouth (Appendix 1 and 2). All of the interviewees can meet the 
definition of entrepreneurial immigrants since all of them have or had the intention of 
creating business in Sweden. Some of them come to work before start up a business, 
because the opportunity recognition is a process that takes some time. 

 

Table 2.2: Specifications of interviewees’ organization and position 

Organization - Company Interviewees Position 

Swedish Migration Board L. Utter Public relation 

Invest in Gävleborg Agency B. Ahlqvist Local development manager 

Invest in Småland Agency K. Darlington Local development manager 

Invest in Skaraborg Agency I. Fredrikson Local development manager 

Location Scandinavia A.-M. Hagström Hirschberg Local development manager 

Monkey Town R. Sanders and M. Sanders Company executives 

Dinos Miljötvätt E. George  Company executive 

Confidential (importer) Female Chinese entrepreneur Company executive 

Confidential (trading consult) Female Chinese entrepreneur Company executive 

Velvet Lounge J. Velvet Company executive 

Habo Camping R. Lenting and N. Lenting Company executives 

Soletrader(trading consult) Y. Du Company executive 

 

2.2.2.3 Face-to-face and phone interview and email questionnaire 

Semi-structured interviews have taken the shape of three different means: face-to-face in-
terviews, telephone interview. Saunders et al. (2003) consider that apart from face-to-face 
interview, telephone interview has to be used in particular circumstances. They mention 
several factors that may lead the researchers to conduct telephone interviews: large distance 
and access difficult to the interviewee, short time to collect data, and high cost involved in 
conducting interviews. Regarding the fact that self-employed immigrant destination 
database of the Swedish migration board is classified, self-employed immigrants of 
Jönköping have not been reachable through this channel. In order to get enough 
respondents, entrepreneurial immigrants from other regions than Jönköping have been 
contacted and because of the distance, their interviews were conducted by phone. 
Interviews of local development manager of Invest in Sweden agencies located in 
Gävleborg, Småland and Skaraborg, and of the public relation manager of the central 
Swedish migration located in Norrköping were also accomplished by phone because of the 
distance. 

Regarding questionnaires, Saunders et al. (2003) point out two types: self-administered and 
interviewer administrated. The first type is completed by the respondent, and can be 
delivered and returned by email or post. This type can be used for both qualitative and 
quantitative researches. The second is one is completed by interviewers, and generally fit to 
quantitative studies, like market research and survey (Saunders et al., 2003). Willing to 
realize an exploratory study, self-administrated questionnaires with open questions have 
been done. Closed questions, as defined by Youngman (1986) as list questions, category 
questions, ranking questions, rating questions, quantity questions, grid questions (cited in 
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Saunders et al., 2003) have been avoided because of the few number of respondent, and of 
the nature of the inductive and exploratory purpose of the thesis.  

Five face-to-face interviews, three telephone interviews and four email questionnaire have 
been conducted (Appendix 1 and 2).  

2.2.2.4 Selection of interview questions 

The selection of the interview question depends on what data has to be collected in order 
to fulfil the purpose. Basically the data collection is consistent with the research questions 
based on the frame of reference, the purpose of the research, and the method strategy 
(Saunders et al., 2003). Regarding the authors’ objective is to conduct a qualitative research 
through interview and questionnaire, semi-structured interviews and questionnaires have 
been employed as mentioned before. In both interviews and questionnaires, three types of 
questions have been employed: open questions, probing question and specific questions 
(Appendices 4 and 5). Open questions have been employed to gain description and 
definition, and to obtain extensive responses; probing questions, that are more focused in a 
direction that open questions, have been employed to get explanation; specific questions 
have been conducted for confirmation (Saunders et al. (2003). 

In appendices 4 and 5, sets of questions are presented. Regarding the fact that semi-
structured interviews have been conducted, the authors inform the reader that those sets 
are predetermined guidance questions and because of the nature of the interviews, some of 
those given questions might not have been asked. On the other hand, because of the nature 
of interviews, others questions might have been asked. Concerning the email questionnaire, 
the set of question presented in appendices 4 and 5 are the questions asked to Invest in 
Sweden agencies.  

2.3 Issues surrounding the data collection 

The authors are aware that the validity and the reliability of the thesis depend greatly on 
how the data collection was managed. In this part will present the issue in the data 
collection, which might have driven to a weakness in the research. 

2.3.1 Reliability 

As Manson (2002) points out, a research is reliable if others researchers reach the same 
findings. The reliability of a research depends on the capacity of its finding to be replicable. 
The given thesis emphasizes an exploratory purpose. Thus semi-structured interviews and 
open questionnaires have been carried out in a qualitative perspective. As seen before, 
qualitative data are not calculable. This perspective has been chosen because the authors 
think that the purpose of the thesis is complex and variable in the time. 

Therefore because of the variability and complexity of the purpose and collection method, 
the findings of the given thesis might not be replicable. The authors are well aware that the 
data collection is more a picture of the reality at the moment of the collection, than reliable 
findings. 
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2.3.2 Forms of bias 

Basically, better bias is forecasted, better quality of the data is collected (Mason, 2002). 
Although Mason (2002) think several bias can be avoided, since the nature of the given 
thesis is characterized by an exploratory purpose and a collection of qualitative data, the 
authors would like to mention several potential bias that might have influence the data 
collection. 

Cultural differences. The collection of qualitative data during semi-structured interview has 
been conducted in English language. None of the interviewers and interviewees was 
English native speakers. Thus misunderstandings might have occurred. Furthermore the 
thesis workgroup is composed by three nationalities from three continents. Thus the 
authors are well aware that misinterpretations might have happened. 

Information supplied by the interviewees. Eleven interviewees (Appendix 1) gave their permission 
for being recorded during telephone and face-to-face interviews. In spite of the advantages 
for the authors to re-listen to the interview, Healey and Rawlinson (1994) mention that 
recording might be a factor of bias, because the interviewees might pay to much attention 
on the fact of being recorded. 

Translation. Three entrepreneurial immigrants were interviewed in Chinese language 
(Appendix 1). Even if one author is a Chinese native speaker, the fact that the interview 
occurred in another language than the research might be a factor of bias according to 
Manson (2002).   

Telephone interview. According to Saunders et al. (2003), telephone interviews that have been 
conducted three times might be a factor of bias for two reasons. First, interviewers are not 
able to see the non-verbal language. Secondly, information in telephone interview is less 
supplied by the interviewees than in face-to-face interview.  

2.4 Data analysis 

There are almost as many qualitative data analysis traditions as numbers of authors dealing 
with the subject Saunders et al. (2003). However, even if those strategies are numerous, 
Saunders et al. (2003) highlight the fact that there is a general set of processes to conduct a 
qualitative data analysis. The process to conduct a data analysis is to categorize data 
collection. 

Categorization can be done regarding to the data found or regarding to the theoretical 
framework. (Manson, 2002). The authors have decided to categorize the qualitative data 
collected in line with the theoretical framework. Two main reasons guided the authors to 
process alike. First, the structure of the analysis should follow the structure of the 
theoretical background in order to make the thesis more readable. Secondly, due to the 
inductive purpose aiming at finding relationships among categories, the authors estimated a 
categorization in line with determinants would be more suitable  
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3 Frame of references 

This chapter will present theories and researches on immigration and entrepreneurship related to the purpose 
of the study, in order to interpret the empirical findings. 

According to the research purpose, the factors, which influence those entrepreneurial 
immigrants chose Sweden as host country to start up new venture, are divided into three 
categories, determinants of migration, entrepreneurial process and determinants of 
entrepreneurship. Also, inorder to give a clearer view to entrepreneurial immigrants, 
charactoristics of immigrant entrepreneurs and entrepreneurial immigrants are roughly 
discussed. 

3.1 Determinants of migration 

Defining migration factors aims at finding motivations of entrepreneurial immigrants to 
establish business in a foreign country. As described below, several factors might lead 
people to immigrate. 

3.1.1 Perspectives in migration 

The general meaning of the word ‘immigration’ is ‘the process of coming to live 
permanently in a country that is not your own’ (Oxford Advanced Learner's Dictionary of 
Current English, 2007). The current definition of the word ‘immigrant’ is ‘a person who 
has come to live permanently in a country that is not their own’. The word ‘immigrant’ 
dissents from the word ‘expatriate’ which means ‘a person living in a country that is not 
their own’ (Oxford Advanced Learner's Dictionary of Current English, 2007). 

Even if the previous definition of immigrant mentions a permanent settlement, the notion 
of ‘immigrant’ in this present study will be ‘a person who establishes his or her residence in 
the territory of another Member State or third country for a period of at least twelve 
months’ (European Parliamaent, 2007). The statistic institutions within European Union 
use this definition, which allow us to employ statistical database.  

3.1.2 Traditional model 

Sjaastad (1962) theorizes the so called traditional theory of migration. He puts forward that 
opportunities concerning employment and income are the determining factors of 
migration. According to the theory, the growth domestic product (GDP) per capita in the 
destination countries could calculate wage opportunity. The unemployment rate could 
estimate the employment opportunity in the countries of destination. As a result, 
immigration would be higher in countries with low unemployment and high GDP per 
capita. 

Harris and Todaro (1970) develop the traditional migration theory into a more complex 
description. Their researches define a model where the core causes of immigration are not 
the differences of actual wages defined by the GDP per capita, but the expected wage 
differential between the origin countries and the destination countries. By this way, this 
model takes in consideration the uncertainty of getting a job in a higher wage country. The 
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perspective to immigrate in a country where the actual wages are lower than another one 
could be balanced by a lower uncertainty in term of employment (Harris & Todaro, 1970). 

3.1.3 The push-pull model 

Smith (1997) puts forward that the traditional theory concerning migration should take into 
consideration more factors to be able to explain migration. Because the motivations to 
immigrate are complex and are a combination of many patterns, he argues that a push and 
pull model could clarify the international migration. Smith (1997) theorizes that the main 
push factors are caused by demographic concerns, unemployment and economic situations 
in the countries of origin of the immigrant. The pull factors are represented by family 
reunification, demand of labor, higher quality of life and higher wages. 

Bauer and Zimmermann (2002) argue that the traditional migration model developed by 
Harris and Tobaro, used during years in order to predict migration flux, is not significant. 
In some case, like immigration from a developing to developing country, the expected 
wage differential is not relevant to explain immigration motivations. 

Smith (1997), then Bauer and Zimmermann (2002) identify two types of factors, push and 
pull factors, sorted in three main categories. 

The push factors describs the reasons of people leave from the place of their residence, 
while pull factors show the attractiveness of a place drive people move from their origional 
residence to that place. (World bank, 2006) The push and pull model discuss the 
immigration factors three categories, which are economic and demographic factors, 
political factors, also social and cultural factors. 

According to push and pull model (Smith, 1997; Bauer and Zimmermann, 2002), at first, 
the eonomic and demographic factors, includes poverty, unemployment status, low wages, 
high fertility rate, lack of basic health and education, make people leave from the countries 
of their origional residences; those people chose to move to countries where they would 
improve their income, standard of living and satisfy their desire of professional 
development. 

The second, Smith(1997) and Bauer et al. (2002) consider political issue would also effect 
the decision of people choose to migrate to abroad. The conflict, insecurity, violence, poor 
governance, corruption, low human right status push people to move to the countries 
which have better security and political freedom status. 

The last category of push and pull factors is social and cultural factors according to 
Smith(1997) and Bauer et al. (2002). People may choose to leave the countries with 
discrimination on their personal charactoristics to the countries where they are more 
welcome without discrimination, such as moving to their homeland or the place where 
their family resident. 

Table 3.1: Push and pull factor model. Motivations for migration (source: World Bank, 2006) 

 Push factors Pull factors 

Economic and demographic Poverty 

Unemployment 

Low wages 

High fertility rates 

Lack of basic health and 

Prospects of higher wages 

Potential for improved standard of living 

Personal or professional development 
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education 

Political Conflict, insecurity, violence 

Poor governance 

Corruption 

Human rights abuses 

Safety and security 

Political freedom 

Social and cultural Discrimination based on 
ethnicity, gender, religion, 
and the like 

Family reunification 

Ethnic (diasporas migration)  homeland 

Freedom from discrimination 

3.1.4 The variable model 

Another model is proposed to understand the cross-border migration. Gallardo-Sejas, 
Pareja, Llorca-Vivero and Martínez-Serrano (2006) introduced variable model which 
indicate that immigration depends of four types of factors linked with push and pull model. 
It proved that the push and pull factors are important explanatory factors in migration 
determinants. 

First, according to their research, immigration is strongly linked with the macroeconomic 
conditions of the recipient country. The better economic situation of destination countries, 
include higher GDP per capita,  low unemployment rate, low inflation and low degree of 
income disparity, can be considered as the attractiveness to immigrants.  

Secondly, immigration depends on the ‘gravity factors’ like population, demographic 
growth and distance between the sending country and the recipient country. International 
immigrants used to flow from the home countries which have the high increment of 
population to less crowed countries. The distance between home and destination countries  
used to have negetive impact to immigration flow. Also, the location of a country is also 
considered as a factor impact on making choice of destination countries. 

Thirdly, migration fluxes between two countries are the consequence of previous culture 
linkages and trade relation relationships. The close linkage and better relationship between 
home and destination countries used to  positively impect the international immigration 
flow. 

The last factor which is pointed out are the social and political factors between the sending 
and the recipient countries. The higher welfare and educational level, easy of immigrantion 
policies and higher grade of civil liberties of the destination countries attract immigration 
flow. 

Table 3.2: Variable model (source: Gallardo et al., 2006) 

Economical factors  GDP per capita 

Income disparity 

Unemployment 

Inflation 

Demographical and 
geographical factors 

Distance between the country of emission and of reception 

Adjacency of the countries 

Size of the population 

Trade relationship status Bilateral trade 

Cultural factors Language and cultural distance 

Immigrant stocks from the sending country in the country of reception 
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Social and political factors  Welfare and education 

Immigration policy 

Civil liberties 

3.2 Entrepreneurial process 

The entrepreneurial activity is a process of establishing a business. Several theories are used 
to describe how the entrepreneurs identify the opportunity and managing resources. 

3.2.1 Perspectives in entrepreneurship 

Today it has been commonly accepted that entrepreneurship is a crucial strength for the 
economical growth of the countries. But the main literatures dealing with entrepreneur 
disagree or are not harmonized on what is exactly entrepreneurship. There are several 
definitions which conceptualize entrepreneurship. The common meaning of the word 
‘entrepreneur’ is ‘a person who makes money by starting or running activities of making, 
buying, selling or supplying goods or services, especially when this involves taking financial 
risks’ (Oxford Advanced Learner's Dictionary of Current English, 2007). 

Nevertheless, Foss (2000) identifies three singular visions of the concept of 
entrepreneurship: the so-called Austrian view, the neoclassical view and the subjectivist 
view, which are also called respectively the Austrian model, the Chicago model and the 
German model. Based on Schumpeter theories, the German model has had the more 
important influence on the current entrepreneur research (Foss, 2000). According to 
Schumpeter (1934), entrepreneurship is a phenomenon which moves economy toward an 
equilibrium. The entrepreneur does that by inventing new combinations or new 
innovations. The new combination can be a creation of a new good or a new service or 
improvement of a good or service, an innovation in the method of production of a good or 
a service, an exploration of a new market, a creation of a new organization or an 
exploitation of a new resource of a new source of supply. He suggested the concept of 
creative destruction where companies with higher entrepreneurial behaviors reject the less 
entrepreneurial competitors, which conduce to a superior economical development of the 
whole society. 

However, as Foss (2000) has pointed out, a unique meaning of the word ‘entrepreneurship’ 
did not come out. The neoclassical view defines entrepreneurial activities as an allocation 
and a distribution of existing resources. And the stimulation and the emergence of 
innovation are the cores of the entrepreneurial process and distinguish the subjectivist 
tradition from the other ones. 

According to the subjectivist view that Kirzner (1960) proposed, an entrepreneur is 
someone looking for market gaps in order to fulfill them and to bring the economy 
towards equilibrium. The entrepreneur aims at discovering imperfections of the market, i.e. 
a differential between demand and supply, and at finding resources to meet them (cited in 
Foss, 2000). Gartner (1990) proposed another approach of the term entrepreneurship. He 
said that entrepreneurship is all about the process of firm establishment (cited in Foss, 
2000). 

Defining entrepreneurship is not simple. Audretsch, Keilbach and Lehmann (2006) 
consider that two reasons explain the complexity of the concept of entrepreneurship. The 
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first point is that entrepreneurship covers a large broad of activities and a large panel of 
organizational structure. Indeed, entrepreneurship might involve individuals, groups, 
network, teams, companies, etc. (Audretsch et al., 2006). For instance, the Organization for 
Economic, Co-operation and Development (2006) defines the entrepreneurs as ‘agents of 
changes’, which covers a wide range. The second reason related to the complexity of 
entrepreneurship is the scale of perception of entrepreneurship. What may appear as a new 
entrepreneurial activity for a group or a person may not conduce to change in the local or 
global economy (Audretsch et al., 2006). 

In line with the creation and the discovery of opportunity, Timmons (1996) developed the 
idea that despite the wide diversity of entrepreneurs, businesses, skills, knowledge, 
innovations, central factors might rule the entrepreneurial process. According to Timmons 
(1996), five kinds of forces, called driving forces, lead the process. The entrepreneurial 
process is opportunity driven, is driven by a lead entrepreneur and an entrepreneurial team, 
is in relation with resource parsimonious and creativity, depends on the fit and balance 
among these previous factors, and is integrated and holistic. 

 

 

 

 

 

 

 

 

 

 

Figure 3.1: Timmons model of entrepreneurial process (Timmons, 1996). 

3.2.2 Opportunity recognition 

Opportunity is the core element of the entrepreneurial process. Timmons (1996) warns us 
that a good idea does not mean it would be necessarily a good opportunity. In Timmons’ 
world the opportunities are situational. They appear when there are changes, knowledge 
gaps, chaos, confusion and many other vacuities in the market. ‘An opportunity has the 
qualities of being attractive, durable, and timely and is anchored in a product or service 
which creates or adds value for its buyer or end user (Timmons, 1996, p.87). 

For Long and McMullan (1990), opportunity recognition is a process which is not fully 
under the control of the entrepreneur. Their model shows the opportunity recognition 
process as the confluence of random causes and under-control causes. They suggest that 
the random factors are caused by the cultural, economical, social interactions which are 
part of the background of the individual. Under-control reasons which permit to the 
individual to match opportunities are defined by his or her own alertness, previous work 
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selections, studies and lifestyle (Long & McMullan, 1990). The combination of these 
factors leads to an ability to recognize opportunities. 

According to Ardichvili (2003), five major factors influence the process of opportunity 
recognition and development leading to business formation. Ardichvili (2003) points out 
the entrepreneurial alertness of the individual as the main factor conducing to business 
opportunity recognition. Then the access to the information and the prior knowledge are 
deeply linked with it. The author adds that the asymmetry, the irregularity of the 
information is also a strong factor. The third point is the social network of the individual. 
In Ardichvili findings, the higher the connections that the individuals have set up, the 
higher the opportunity recognition is. The fourth factor is the personality of the individual. 
Optimism, self-efficacy and creativity are strong characteristics which help to find 
opportunity according to the author. The last factor that might drive to the recognition is 
the opportunity itself. 

3.2.3 Opportunity evaluation 

Timmons (1996) has listed critters to evaluate venture opportunities. He referenced seven 
major evaluation points. 

• Industry and market issues (market, market structure, market size, growth rate, mar-
ket capacity, market share attainable, cost structure) 

• Economics (profits after tax, time to breakeven and positive cash flow, roi 
potential, capital requirement, internal rate of return potential, free cash flow 
characteristics, gross margins, time to breakeven) 

• Harvest issues (value-added potential, valuation multiples and comparables, exit 
mechanism and strategy, capital market context) 

• Competitive advantages issues (variable and fixed costs, degree of control, entry 
barrier) 

• Management team issues (entrepreneurial team, industry and technical experience, 
integrity, intellectual honesty) 

• Fatal-flaw issues 
• Personal criteria (goals and fit, upside-downside issues, opportunity cost, 

desirability, risk-reward tolerance, stress tolerance) 
• Strategic differentiation (degree of fit, team, service management, timing, 

technology, flexibility, opportunity orientation, pricing, distribution channels, room 
for error) 

3.2.4 Resources 

In an entrepreneurial area, Stevenson and Jarillo(1990, p.19) have developed a definition of 
‘resources’ as ‘the process of creating or saizing an opportunity and pursuing it regardless 
of the resources currently controlled’.They include people, financial resources, assets, and a 
business plan. Successful entrepreneurs view ‘resources’ different from the way managers 
in large firms view them. Entrepreneurs seek to minimize the amount of all kind of 
resource in different stages in their venture creation process. They seek to control the 
resources rather than owning them. From this approach, entrepreneurs may reduce the 
risks to pursuing opportunity. Minimizing resources is a multistage commitment of 
resources strategy when there is a lack of resource intensity. Opportunities are pursued step 
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by step. Using other people’s resources is one way of minimizing the entrepreneurs’ own 
resources. 

3.3 Determinants of entrepreneurship 

Disparities in entrepreneurship occur and it is important to understand why. 
Understanding what determines the level of entrepreneurship is complex. Generally 
entrepreneurship is described through a macroeconomic filter, which does not take into 
consideration the individual level of choice (Lundström & Stevenson, 2001). De (2001) 
considers that entrepreneurship should be explained by four determinants. In De’s world, 
cultural, geographical, social and economical factors explain the business creation. 
Audretsch, Thurik, Verheul, Wennekers (2002) put forward that the determinants of 
entrepreneurship should be studied from many perspectives. They develop the so call 
eclectic theory of entrepreneurship which is an interdisciplinary approach. 
Entrepreneurship is determined by six major critters: demand side, supply side, individual 
decision making, actual and equilibrium rates, government intervention and culture 
(Audretsch et al., 2002).Lundström and Stevenson argue that the number of determinants 
should be reduced to five and describe those factors as demand side, supply side, 
riskreward profile, role of the institutions and role of the culture. 

3.3.1 Demand side 

Basically the demand side and the supply side are the core elements. The demand side 
stands for the opportunities for entrepreneurship. As seen before, the concept of opportu-
nity is wide. It goes from market disparities to market structure. In the model theorized by 
Audretsch et al. (2002), the demand as the supply side are in line with a higher level 
aggregation and not with an individual level. Demand and supply in the frame of business 
creation are combinations of factors. The demand side determinants are the technology 
development, the globalization, the economic development and the industrial structure. 

Technological development. According to Audretsch et al. (2002), technological developments 
have either good or bad effects on entrepreneurship. First, nobody will deny that 
technological development drives the economy towards vitality. From an entrepreneurial 
point of view, technological development favorites the establishment of businesses because 
the ‘economy of scale’ becomes less important. Nevertheless, technological development 
might have a negative aspect by establishing obstacle for new firms to enter in a new 
market (Audretsch and al.) 

Globalization. For Lundström and Stevenson (2001), the influence of globalization on 
entrepreneurship is ambiguous. On one hand, globalization creates opportunities, and on 
the other hand, opportunities can be fulfilled by either small or large businesses. 
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Figure 3.2: Demand side determinants of entrepreneurship (Audretsch et al., 2002) 

 

Economic development. Lundström and Stevenson mention that the economic development is 
a main cause of entrepreneurship demand. According to them, the increase of the income 
leads to diversify the needs of the consumers and in line to an increase of the 
entrepreneurial demand. Audretsch et al. (2002) consider that the economic prosperity 
might not be a driving force for entrepreneurial demand. Indeed, the more an economy is 
developed, the more the wage is high. According to them, fewer people are willing to 
establish a business, because of the opportunity cost. The uncertainty to get a higher wage 
salary as before is high.  

Industrial structure. The development of service in developed country drives to business 
demand. Service industry does not need a high start-up capital to venture, and makes 
business establishment attractive (Audretsch et al., 2002). 

3.3.2 Supply side 

The supply side represents the degree of production of entrepreneurs. Audretsch et al. 
(2002) suggest that several factors influence the supply: population growth, density, 
urbanization rate, age structure of the population, immigration, participation of women, 
unemployment, and income disparity. In the immigrants’ entrepreneurship study, the 
population growth, age structure and immigration factors are more relevant to our topic. 

Population growth. Bais (1995) writes that self-employment rate is deeply connected with the 
increase of a population in a given country (cited in Audretsch et al., 2002). Furthermore 
the growth of population can be natural, for example the decrease of the mortality rate, or 
due to immigration. Storey attests that foreign origin, ethnic background plays a great role 
in the choice to be self-employed or wage-employed. 

Age structure. Brock and Evans (1989) put forwards that the average level of entrepreneur-
ship is also determinate by the age structure (cited in Audretsch et al., 2002). According to 
their researches, the probability of a person to become self-employed is increasing with age. 
Older people are more likely to create business. According to their researches, those factors 
include financial resources, behaviours and networks. 

Immigration. The amount of immigrants in a country can have either direct or indirect influ-
ence on the level of entrepreneurship in that country. It has consequences for both popu-
lation growth and the age structure of resident population. The incoming immigration 
increases the rate of population growth and changes the age structure.  

3.3.3 Risk reward 

The risk reward might be described as the opportunity cost in relation with the venture 
creation. It might be measured as the balance between self-employment and salaried 
employment (Shapero and Sokol, 1982). In relation with the entreprenerial process, people 
evaluate an entrepreneurial opportunity and then compare the gain of being self-employed 
or wage-employed. The gain is measured with financial return and non-financial factors 
such as working condition, risks of failure (Shapero and Sokol, 1982). The perception of 
the comparative advantage to self-employed or wage-employed vary in relation with the 
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country’s culture (Audrestch et al. 2002)). As it will see later in the study, the perspective of 
risk reward is highly linked with the culture of the country of orign of entrepreneurs. 

3.3.4 Governmental and institutional intervention 

Government plays a major role in the determinants of entrepreneurship. Lundström and 
Stevenson (2001) describe several types of measures. 

Regulatory environment for start-ups. It aims to reduce the administrative barriers in order to 
help at the creation of business. Lundström and Stevenson (2001) reference six types of 
procedures: 

• Registration of a new firm 
• Licensing 
• Taxation 
• Social security and labor regulations 
• Competition policy 
• Bankruptcy rules 

Promoting entrepreneurship culture. In order to give a real existence to the entrepreneurial 
culture and to make it perceive as a positive value in the society. several options are 
possible. For instance governments can reduce the idea of setback, support entrepreneurial 
culture in the society  

Entrepreneurship education. The goal is to incorporate entrepreneurship with the education 
process 

Support to small businesses. It consists in encouraging potential entrepreneurs with a range of 
products, services, and institutional structure. Lundström and Stevenson (2001) reference 
several supports which stimulate entrepreneurial activities: on-line information, business 
incubators and science parks, guidelines programs, entrepreneurs’ network,  

Identification of target groups. It consists in the stimulation of entrepreneurial behaviors of 
groups which do not have a high presence rate in business ownership. It consists also to 
encourage people who have a high potential of venture creation. Generally we might depict 
these groups of people as young entrepreneurs, or women entrepreneur or immigrants. 

Establishment financing. In order to facilitate the business creation, the government has 
several tools. It can set new rules to make the loan process easier for the entrepreneurs on 
one hand. On the other one, the government can give guarantees and advantages to 
borrowers, like financial institutions, banks, and business angels, to improve the start-up 
financing. 

3.3.5 Role of culture 

According to Lundström and Stevenson (2001), culture has an influence on the business 
creation. But the concept of culture is wide. The Oxford Advanced Learner's Dictionary of 
Current English (2007) defines the word ‘culture’ as ‘the beliefs and attitudes about 
something that people in a particular group or organization share’. From a organizational 
point of view, Hofstede (1994) conceptualizes culture through five cultural dimensions, 
which are graduated from 1 to 100. 
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• Power distance is the differencial between layers of power. Basically, a high level of 
power distance implies that people accepts a strong organizationnal hierarchy and 
power difference between them. A lower score reflects the willingness of people to 
have a society without large power difference (Hofstede, 1994). 

• Uncertainty avoidance is the degree of acceptance for risk and uncertainty. Basically a 
high level of uncertainty avoidance characterizes societies which schedule task, 
respect deadlines in order to avoid risk (Hofstede, 1994). 

• Individualism vs. collectivism is the prevalence to behave in the society rather with a 
collectivistic or an individualistic manner. Basically, a high score suggests a high 
level of individualism in the organization (Hofstede, 1994). 

• Masculinity vs. femininity relates to the importance given to male or female values 
within the society . For instance, male values are defined by competitiveness, 
ambition, whereas female values are cooperation and listening. Basically, a high 
score suggests the predominance of male values within the society (Hofstede, 
1994).  

• Long vs. short term orientation refers to the perception of time. Prudence, long term 
vision, patience are better represented in long term orientation culture, whereas 
short term society values greater the rapidity, the present. Basically a high score is in 
relation with long term orientation (Hofstede, 1994). 

Comparing 23 OCDE countries, Wildeman, Hofstede, Noorderhaven, Thurik, Verhoeven 
and Wennekers (1999) have demonstrated two types of correlation between culture and 
entrepreneurship in a study. First, based on Hofstede’s cultural benchmark, they have put 
forwards that country with low uncertainty avoidance, low power distance and high 
individualism have more self-employed than other countries. Secondly, they demonstrate 
that countries with the opposite entrepreneurial profile i.e. high uncertainty avoidance, high 
power distance and low individualism have also more self-employed than the average (cited 
in Lundström and Stevenson, 2001). 

3.4 Immigrant entrepreneurship and entrepreneurial 
immigrants 

According to Ndoen et al. (2002), the entrepreneurial immigrants are considered as part of 
immigrant entrepreneurs. The previous researches which concern the entreprenuerial 
immigrants are limited in some specific countries. Therefore, the charactoristics of most of 
the entreprneurial immigrants should refer to the immigrant entrepreneurs. 

3.4.1 Immigrant entrepreneurs 

The charactoristics of immigrant entrepreneurs and the non-immigrant entrepreneurs have 
several differences as follows. 

First, compare with the non-immgrants, the immigrants are more entrepreneurial 
considering the self-employment rates among many immigrant groups(Schuetze, Antecol, 
2006), this may resulted by the employment descrimination to immigrants(Watson, 2000).  
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Secondly, according toWatson (2000) the immigrant entrepreneurs may not have the same 
posibility to access the relevent social network or other resource the non-immigrant 
entrepreneurs have, because of the discrimination aginst immigrants (Cited in  
Kloosternman & Rath, 2003). The difference in culture between immigrants and non-
immigrants lead to barriers for immigrants entrepreneurs sharing network and resources 
with the non-immigrant entrepreneurs. The differences in the five cultural dimensions 
given by Hofstede (1994) lead to different level of entrepreneurial profile between 
immigrant and non-immgrant entrepreneurs. In that case, in order to pursue the 
opportunity, the immigrant entrepreneurship may access the resources different from the 
non-immigrants. 

Third, according toWatson (2000) the immigrant entrepreneurs may involved in different 
industries which the majority non-immigrants are not willing to work with. The immigrant 
entrepreneurs may have competitive advantages on providing some specific goods and 
services compare with the non-immigrant entrepreneurs. In the sense that immigrant 
entrepreneurs may have special knowledge or demands/resources that the non-immigrant 
entrepreneurs do not have (Cited in  Kloosternman & Rath, 2003). As a country’s economy  
is developing, less people are willing to create business (Audretsch et al. 2002), the 
immigrants’ special entrepreneurial skills can meet the demand of the economy. 

Considering the educational background of immigrants, different researchers give different 
opinions. Brundin (2003) consider the immigrant entrepreneurs are same educated or 
sometimes even higher educated compare with the non-immigrant entrepreneurs in 
Sweden, while Watson (2000) consider immigrant entrepreneurs are less qualified compare 
with the non-immigrant entrepreneurs(Cited in  Kloosternman & Rath, 2003). 

3.4.2 Entrepreneurial immigrants  

According to Ndoen et al. (2002), entrepreneurial immigrant is identified as immigrant 
entrepreneurs who initially migrate with intention to be self-employed, create their own 
jobs or even create jobs to local residents. Therefore, the entrepreneurial immigrants are 
one group of immigrant entrepreneurs. The entrepreneurial immgrants share most of the 
charicteristics of immigrant entrepreneurs. However, some of the charactoristics of 
entrepreneurial immigrants are different from other immigrant entrepreneurs. According to 
Ndoen et al. (2002), the initiative of entrepreneurial immigrants is to move to other 
countries with embitions for creating businesses In this case the employment 
discrimination may not be a factor which influence entrepreneurial immigrants start up 
businesses in the host countries. We consider this group of immigrants should move to a 
new country with their own businesses or goals to create businesses. Also, consider about 
governmental intervention, these entreprenuerial immigrants are more influenced by the 
immigrant policies compare with the immigrants who have already settled down in the host 
countries. The immigrant policies could allow the entry of entrepreneurial immigrants get 
into the destination country. This group of immigrants have to full fill the requirments of 
immigration regulations in order to access to the business start up in the host 
countries(Schuetze et al., 2006). 
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4 Empirical findings 

In this section, we will present the results of the interviews and the issues that the collected data have raised 

The authors inform the readers that the empirical findings have been reduced in order to 
make the reading easier. All of the telephone and face-to-face interviews and open 
questionnaire have been summarized. 

4.1 Background of Immigration and self-employment in 
Sweden 

Immigrants who want to create a business in Sweden do not require to apply for a work 
permit However they have to apply for a residence permit for self-employment accoridng 
to Swedish immigration board (2007). First, the immigrant has to provide evidence that he 
is able to support himself for at leat one year. Secondlly, in order to obtain a residence 
permit for self-employed, a commercial evaluation of the projet has to be done in order to 
prove that the business plan and the profitability are realistic. The immigrant is expected to 
present a market forecast, a budgeted balance sheet, a profit and liquidity budget. 
Furthermore, banking connections, customer references, experience in the business sector 
heve to detailed. After the two years period the foreigners get resident permit for self-
employment, they will get permanent resident permit if they can make reasonable profit to 
feed themselves and their families.  

Since 30 April 2006, EU citizens and citizens from the European Economic Area (Iceland, 
Liechtenstein and Norway) no longer need residence permits for self employed for living in 
Sweden for more than three months and for creating a business. Nevertheless they have to 
be registered by the Swedish Migration Agency. 

IFS (Swedish Association of Ethnic Entrepreneurs), is an independent organization which 
support immigrant entrepreneurial business in Sweden. They run non-profit advice centre 
in several counties in Sweden and mainly in Stockholm. 

According to Jebli (2001), who works for IFS, there were 70,000 Swedish companies 
owned and operated by the entrepreneurs who have immigrant backgrounds. One fifth of 
Swedish business are owned and operated by immigrant entrepreneurs. Most of those 
entrepreneurs start-up business in service sector and also growing IT sector. The statistics 
show that the ethnic entrepreneurs are more entrepreneurial compare with the natives. 
Also, they are younger and energetic for the entrepreneurial activity compare with the 
none-immigrant locals. They have strong network within their community. They start up 
business in order to avoid unemployment status, and satisfy their entrepreneurial 
ambitions. They used to find opportunities according to their special skills and knowledge 
from the home country and contribute to Swedish economy. 

Other information was also gotten from the Swedish migration board in Norrköping. 

Organization:   Migration Verket 
Place:    Norrköping 
Respondent:   Louise Utter, public relation 
Interview method:  telephone interview, then Email questionnaire 
Interview date:   2007-04-27 
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Louise Utter works for the public relation department of the Swedish migration Board. 
Most of the information we needed are classified. Furthermore the data collection method 
of the Swedish Migration Board for residence permits for self-employed depends of the 
country of origin. For instance, people from outside EUand EEA and who have ventured a 
business are registered under the heading work-permit. Datas for people who come from 
Scandinavic countries (Finland, Iceland, Norway, Danemark) and who have ventured a 
business are not available. The only information that Louise Utter could provide us was the 
number of residence permits for self-employed from the EU area, Danemark and Finland 
are not counted (Appendix 6). 

However she told us that the number of immigrant self employed within Sweden displayed 
in the statistics do not draw the real number of immigrant entrepreneurs. Indeed, the fact 
that people from European Union do no longer need residence permit, conduct them to 
forget to register their company. Furthermore number of immigrants come to Sweden to 
create a business with another type of residence permit, in order to avoid the strict control 
on self-employed-permit regarding financing and viable business model. 

Aware of the lake of reliability of the figures provided by the Swedish Migration Board, we 
can however point out a trend. 

Immigrant self-employed within EU25 come mainly from Poland, Germany and 
Netherlands.  

 

 

Figure 4.1: Residence permits in Sweden for self-employed from EU-countries (1995-2003, EU15 – 2004-
2006, EU25) out of Danemark and Finland (source: L. Utter, Swedish migration Board, 2007) 
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Figure 4.2: Residence permits in Sweden for self-employed by EU25-countries (2004-2006) out of Danemark 
and Finland (source: L. Utter, Swedish migration Board, 2007) 

 

Figure 4.3: Residence permits in Sweden for self-employed by EU15-countries, sort by countries (1995-2003) 
out of Danemark and Finland (source: L. Utter, Swedish migration Board, 2007) 

4.2 Interviews to invest in Sweden agency representatives 

Invest in Sweden Agency (ISA) has two main functions. It encourages entrepreneurial 
activities and investments within Sweden, and attracts foreign entrepreneurs and investors 
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by means of a worldwide network a representatives. The agency plays an important role by 
promoting Sweden abroad. 

4.2.1 Location Scandinavia (Invest in Sweden Agency) 

Organization:   Location Scandinavia, local representative of ISA 
Place:    Jönköping 
Respondent:   Ann-Marie Hagström Hirschberg, local development manager 
Interview method:  Face to face interview 
Interview date:   2007-04-26 

Ann-Marie Hagström Hirschberg focus the discussion on the region of Jönköping. 
However, regarding that Jönköping is part of Sweden, the following motivations are 
applicable to Sweden. 

According to Ann-Marie Hagström Hirschberg, Jönköping region has a great 
entrepreneurial opportunity potential that might pull immigrant to establish a business. 
First, according to ISA, Jönköping County is one of the best within Sweden in term of 
geographical situation. It is located in the middle of Sweden, close to the Swedish main 
cities. The transportation is facilitated by the presence of important ways of 
communication and infrastructures, like the E4 and the Jönköping airport. The main cities 
of Sweden can be delivered within two hours. For the representative of ISA, the logistical 
situation is the main advantage for foreign entrepreneurs who want to settle their business 
within the county. Secondly, Jönköping region is an industrial centre in Sweden. This area 
is specialised in wood industry and forestry sector. The region covers more than 150km² of 
exploitable forest. According to ISA, many immigrants come and open business in 
Jönköping County because of the presence of industrial activities. Thirdly, the tourism and 
the opportunities which underline this industry are pulling factors. The tourism sector is 
active and, as a result, many immigrants have already settled business in the area of hotel 
and restaurant. In regard with the ISA’s knowledge, labour cost and cost of living in 
Jönköping region are particularly lower in comparison with urbanized areas like Stockholm, 
Göteborg or Malmö. It confers to the region a bigger comparative advantage for immigrant 
to venture a business. Furthermore the real estate price is lower than in other region in 
Sweden. Buying a house, storeroom, a business locale is more attractive in this Swedish 
area. 

Concerning the pulling factors in line with immigration, the local representative of ISA has 
suggested two core reasons. First, the quality of life in Jönköping County is a core factor of 
its attractiveness. According to ISA’s experience, nature and environment are aspects that 
have seduced immigrants entrepreneurs to establish business in the region. The compara-
tive advantage of the county consists to have an attractive environment and infrastructure 
and industry, in compare with less populated areas or urban areas. The second determinant 
of immigration that ISA underlined is the performance of the Swedish welfare system. The 
social guarantees of Sweden are a factor of immigration  

The last point of the interview was about the number of business creation where ISA has 
helped. Last year ISA Jönköping has helped 56 immigrants entrepreneurs to venture a 
business in the county. According to Ann-Marie Hagström Hirschberg, ISA Jönköping 
provides essentially support to people from Germany and Netherlands. She told us that the 
main reasons that have conduced people from Netherlands to come to Sweden were the 
quality of life, the lower labour cost and the lower average estate price. 
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4.2.2 Invest in Småland Agency 

Organization:   Invest in Småland Agency, local representative of ISA 
Place:    Växjö 
Respondent:   Karin Darlington, local development manager 
Interview method:  Telephone interview 
Interview date:   2007-05-10 

Most of  work of ISA in Småland region is to advice immigrants who wish to start up 
business in Sweden. There are some advantages as well as disadvantages for immigrants to 
start up business abroad. ISA in this region also gives advice to potential immigrants who 
have business idea and want to start up business in Sweden. 

According to ISA experience, many factors have attracted entrepreneurial immigrants in 
the past. The main points that have been raised are the quality of life, the saved 
environment. From ISA Småland´s point of view, the determinants that motivate 
immigrants to settle business within Sweden are the neutrality of Sweden, the high level of 
education, the welfare system. among other factors. Sweden is a good country in holding 
company especially at start up phase. If immigrants want to do business in other countries 
within European Union,  Sweden is a good country to start up and to expand subsidiaries 
to other countries. This is because it is easier and less costly to register company in Sweden 
couple with other advantages compare with other countries. 

Many immigrants entrepreneurs came to Sweden without business intention and realized 
the opportunity potential of Sweden while already settled in Sweden. Most of the business 
opportunities are in line with the service sector. According to ISA Småland, service sector 
is really attractive for foreign entrepreneurs because it is not fully unexploited. Karin 
Darlington said that many foreign entrepreneurs in Sweden were thinking that their 
personal experiences were more valuable within Sweden in comparison with their home 
countries. 

Most of these immigrants entrepreneurs, who were helped by ISA Småland, had previous 
experience before coming to Sweden. They had created relationships in order to gain more 
information about Sweden. However even if english is  common in Sweden, according to 
Karin Darlington, the difference of language seems to be a barrier to the creation of 
business by immigrants.  

To some extent, it is much expensive to employ worker in Sweden compare to other 
countries. Due to high cost of labour the service sector is quite few. It is as well nice to 
note that in Sweden, the employed workers are very hard working. They stay at the same 
company for considerable length of time. It is therefore possible for a company to maintain 
its effectiveness and efficiency and to some extend achieve the company goal. 

While talk about if those entrepreneurs came to Sweden with immigration purpose or 
business purpose as the first concern, Karin considered it depended on the size of their 
business, if it is a large firm, the entrepreneurs used to set subsidiuries or just part of the 
business in Sweden; if it is a small business, they just move the family with the business 
together. 
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4.2.3 Invest in Skaraborg Agency 

Organization:  Invest in Skaraborg Agency Agency, local representative of ISA 
Place:    Skövde 
Respondent:   Ingemar Frederikson, Local Development Manager 
Interview method:  Email question 
Interview date:   2007-05-12 (receiving date) 

 

According to Frederikson’s experience, people from Netherlands are the ones who have 
the most interested on creating businesses within Sweden. Among the others immigrants 
he used to deal with, Hollanders show deep interest for nature and space. The lower 
population density in Sweden in comparison with their country has appeared as an 
important factor to come to Sweden. Furthermore Ingemar Fredrikson points out that the 
Dutch entrepreneurs consider it is better to live and do businesses in Sweden than back 
home or in other countries. These Dutch entrepreneurs told ISA Skövd that the cost of 
living was lower and the living standard was higher. The costs and the quality of life are 
mainly motivated the decision of Dutch entrepreneurs to start up business in Sweden. Most 
of them had previous experience within Sweden. They came either as tourist or as students. 
Ingemar Frederikson told that previous knowledge about Sweden was the key factor that 
has driven foreigners to eun a business in Sweden. Regarding the business area where 
immigrants have ventured, she has witnessed that most of Dutchs were in relation with 
hospitality and tourist industry. 

4.2.4 Invest in Gävleborg Agency 

Organization:  Invest in Gävleborg Agency, local representative of ISA 
Place:    Gävle 
Respondent:   Bruno Ahlqvist, Local Development Manager 
Interview method:  Email question 
Interview date:   2007-05-15 (receiving date) 

According to the information enquiried, the manager of Invest in Gävle Agency 
concentrated his subject on entrepreneurial immigrants who chose to come to Sweden for  
personal reason. He excluded larger companies who chose to establish in Sweden for 
marketing, economic or other reasons. 

Concerning the experience he has with immigrant entrepreneurship, he observes that a vast 
majority of them came to Sweden to venture a business in order to achieve a better life. 
Generally, with the people he dealed, he witnessed that after the willingness for  personal 
achievement, the main motivations to start business in Sweden were a combination of 
immigration and entrepreneurial factors. 

Over the last few years, there has been an important immigration from the Netherlands. 
About 150,000 people (1% of the population) have left the Netherlands every year. A part 
of this people has chosen to move to Sweden. According to Bruno Ahlqvist, the 
immigration from Netherlands was an important phenomena during the last years. People 
from Netherlands settled firstly in the east and west parts of the country and lately also 
north of the Lake Mälar region. 
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He is in contact with a lot of these new immigrants who want to create a business in 
Sweden. Concerning the motivations to come to Sweden for those entrepreneurs, he 
observes reccurent factors. First, because Netherlands has one of the highest population 
density within European Union, entrepreneurial immigrants from Holland attested to him 
that they wanted to have more space for leisure activities and a better quality of life. As an 
example, one Dutch citizen who ventured a business in Sweden told him once that he was 
used to commute from eastern Netherlands to his job by the coast and by this way to 
endure heavy traffic, because he just wanted to be able to see sometimes the stars in the 
sky. There is so much light in the evening on the Dutch coast that you can't see the stars.  

• The prices for real estate in Sweden is so much lower in Sweden so people in the 
Netherlands just for that reason can afford to buy more exclusive living than they 
can in the Netherlands. 

• The immigrants bring with them entrepreneurial skills from their highly competitive 
home country which they can utilize in Sweden. 

People from China or Russia come for other reasons. They might have earned a lot of 
money in the new economies of the home countries and find it attractive to form a future 
for their family in the Western hemisphere. Sweden might have a good reputation in China 
because Sweden was the first country to recognize P.R. of China. Sweden also helped 
China to become a member of the Olympic movement and now China will host the 
Olympic Games in 2008. 

These were a few personal comments from him also. He think it is must remember that 
just get a small portion of the people of the world choosing to move from one country to 
another. 

Swedish attractiveness is a combination of 

• Low density of people. People have access to the nature 
• relatively low costs of living and of doing business 
• still a relatively low criminality 
• a welfare system that might have a better reputation than it deserves today 

4.3 Interview with entrepreneurs 

Besides getting information from ISA’s local representatives, the research also tried to find 
out what determinants drove the entrepreneurs arrived in Sweden from the entrepreneurs 
own views. The interviews conducted with seven entrepreneurs reached by both personal 
contacts and the interviewees’ contacts. Those entrepreneurs came from China, Holland 
and Germany. 

4.3.1 Interview n°1 

Company name:   Monkey Town 
Place:    Jönköping - Huskvanar 
Business sector:   Entertainment 
Date of foundation:  January 2007 
Founders:   Rob Sanders & Monique Sanders 
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Country of origin:  Holland 
Interview method:  Face to face interview 
Date of interview:  2007-05-07 

Rob, the entrepreneur in from Holland, started an indoor amusement park in Jönköping 
Huskvanar. He was working in a toy company in Holland, and his wife was working for a 
sports equipment company. He told us, he found the information from an immigration fair 
about Sweden and knew lots of Dutch came to Sweden in last few years. And in the 
summer 2005, he had been travel to Sweden for a week. Then found Sweden is a good 
place to live compare with the home country. On the way travel in Sweden, he passed by 
Jönköping-Huskvanar, he found the city is quiet and short of entertainment for Children. 
Then he decided to start up an amusement park in Huskvarna. He considers the idea is 
valuable that children do not have to go too far away to other cities to find a park to play. 
Later he contacted Ann-Marie, in ISA Jönköping representative,  and got help from her to 
start up business. Concerning about the reason he chose Sweden to start-up is because of 
the life in Sweden. He said the life in Sweden has higher quality compare with their home 
country, in terms of education, environment and social security. He said there was no 
matter of money when he decided come to Sweden since he got high paid in Holland. To 
choose to live in Sweden is the first concern. After he arrived in Sweden he found the local 
development agency could give some support and the business start up procedure is really 
easy. But still he has to face for some difficulties in adept Swedish culture. They were 
thinking the culture in Sweden should be almost like Holland, since Sweden is also 
European country. Hut when they arrive here, they found Swedish culture is not as the 
same as they thought before. 

4.3.2 Interview n°2 

Company name:   Dinos Miljötvätt 
Place:    Jönköping 
Business sector:   Private Service 
Date of foundation:  August 2002 
Founders:   Ercan George  
Country of origin:  Germany 
Conduct method:   Face to face interview 
Date of interview:  2007-05-12 

George, entrepreneur from Germany, started a laundry shop in Jönköping town centre. He 
was an employee in a logistics company and then he started his own business for a Greek 
restaurant franchise. He came to Sweden with his Swedish wife in 2001. He thought it 
would be a new venture to come to Sweden. He got a job in a restaurant in Jönköping for 
about one year After several months he found someone was selling the laundry shop. Then 
he bought the shop, with help from his wife’s family. He considers work in Sweden in the 
beginning was a kind of process to reach the opportunity of starting up a business. 
Surviving his life was the first important thing before finding an opportunity and working 
on it. Since he had no experiences in operating the laundry shop, he employed the previous 
owner of the shop and helped him for several months. He said it was difficult to start up 
the business because of poor in Swedish. But slowly, he learnt it. Looking back to few years 
ago, he said, it was to choose Sweden for the family. Without the family reason  he would 
not come to Sweden at all, since the country is the place he never knew before. 
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4.3.3 Interview n°3 

Company name:   Confidential 
Place:    Gothenburg 
Business sector:   Importer 
Date of foundation:  May 2006 
Founders:   Confidential 
Country of origin:  China, P.R. 
Conduct method:   Telephone interview  
Interview date:   2007-05-15 

The female entrepreneur is from southern China. She is managing a trading company 
owned by her and her husband in Gothenburg. Before she came to Sweden her family was 
operating a business of producing and trading ship model. Before the ship ‘Gothenburg’ 
went to China, the company got order from the Swedish East Indian Company for 
producing model of the ‘Gothenburg’. They started to get in touch with Swedish 
companies at that time. With the communication to Swedish East Indian Company, they 
found it might be an opportunity to start a new venture in Sweden. Then the people in 
Swedish East Indian Company helped them reached ISA in Guangzhou to arrange the 
start-up. When she was asked why choose Sweden, she said it was good to the child’s 
education abroad; business is another concern when they want to come here, since they 
have business contact before, they consider it will be easier to start up business with the 
previous contact. They did not know if the business would run as they wish. But it is worth 
to try for the future of life to either the family or the child. Other things to choose Sweden 
is because of the stable economy, there is not a matter of profit in doing Swedish business, 
since they could make the high profit in China; but it would be a good idea to expand the 
business to Sweden and keep the capital in a stable economy. It is not easy to make as 
much money as in China, but still they can be satisfied with the current situation and the 
living environment, as well as education for her son. 

4.3.4 Interview n°4 

Company name:   Confidential 
Place:    Stockholm 
Business sector:   Trading consult 
Date of foundation:  Oct 2006 
Founders:   Confidential 
Country of origin:  China, P.R. 
Conduct method:   Face to face interview 
Interview date:   2007-05-15 

The female entrepreneur is from Shenzhen China. She is the owner and manager of a new 
trading consult company in Stockholm. Before she came to Sweden, she was managing her 
family owned business, which was a design firm for exhibition stands. She migrated from 
another province to Shenzhen for new opportunities 15 years ago; and finally started the 
business with her husband. They used to work with the large firms for designing stands in 
exhibitions abroad. She was thinking of going abroad for her family and her son’s edu-
cation. But it would be dangerous to send her 10 years old son to abroad and meaningless 
to go with the child without doing anything but child’s education in a strange country. She 
heard about doing business in Sweden from HuaWei Tech, which was her previous clients 
and has a R&D division in Stockholm. She came to Sweden for first visit in fall of 2005 
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with assistance from ISA Guangzhou division, and found it is a good place for living and 
doing business in Sweden and decided to come. She thought it might be some opportunity 
to start up some kind of venture but unknown. Compare with Canada and other countries, 
which full filled with Chinese business people, Sweden is a new place for her. There should 
be some kind of opportunity that something developed in China but lacked in Sweden not 
brought by Chinese, or vice versa. The business potential would be larger than other 
countries. By combining living in Sweden for the family and the entrepreneurial ambitions, 
she chose to establish the business in Sweden. According to her opinion, the permanent 
living standard in Sweden is the first thing attracts her to come; doing business is just an 
interest and a career for making life. 

4.3.5 Interview n°5 

Company name:   Velvet Lounge 
Place:    Jönköping  
Business sector:   Entertainment 
Date of foundation:  December 2006 
Founders:   Josef Velvet 
Country of origin:  Germany 
Conduct method:   Telephone interview 
Interview date:   2007-05-16 

Mr. Josef Velvet, 30 years old young entrepreneur from Germany. He started Velvet 
Lounge in Jönköping town centre. Before he came to Sweden he worded as sales for 
VoksWagen, manager of a restaurant, and also a marketing company. He came to Sweden 
for life, in his word, he combine life and business together. In the beginning when he came 
to Sweden, he just started to work. He knew lots of people when he was working and the 
business network. He learnt business and Swedish language from the people in the network 
and the environment. He said he has to learn how to work in Sweden and also the language 
before running his own business. In late 2005, he started the Velvet Lounge in Jönköping 
town centre. Talking about staying in Sweden, he considers it is good to live in this country 
with his family, to be a father and a husband. But from the business side, he feels it is 
expansive to manage the restaurant. The profit is not as high as expected because of tax. 
However, he is satisfied with what he has done with the business. 

4.3.6 Interview n°6 

Company name:   Habo Camping 
Place:    Habo 
Business sector:   Tourism 
Date of foundation:  April 2007 
Founders:   Roben Lenting 
Country of origin:  Holland 
Conduct method:   Face to face interview 
Date of interview:  2007-05-17 

Rob Lenting, the entrepreneurs from Holland, started a camping business in Domsand 
between Habo and Bankeryd. He was an international truck driver in Holland. He used to 
drive truck to Sweden. He started to think about go abroad in recent few years. In the 
beginning, he was thinking about go to Norway, but later he found the country is less 
developed compare with Sweden. He also compared with other countries such as Canada, 
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but he thought the country is far away from his parents. He needs to stay near Holland in 
order to take care of the family. When he came to Sweden, he got a job as truck driver and 
looking for opportunity when he was working. He said, to work as a driver is not the 
purpose of coming to Sweden, but a process to find opportunities when he was working. 
According to Swedish regulation, he has to find something to do in order to survive him 
and his family first. Then he had to work first then start up business. When he was in 
Holland, his aunt was managing a camping place. He learned some experiences from the 
family. He got the idea of start a camping site in the beginning, but some other Dutch said 
there were already lots of camping site hold by Dutch people. But in the end, he still found 
it was good to start up camping site, because he can work and enjoy the nature life he 
would like to be. When asking about why came abroad to start up business, he said, he 
prefer to find a new place to live a better life than Holland when he consider the better 
social welfare system, higher education level, and less criminal as well. His next generations 
can also benefit from the high quality education in Sweden. Sweden is the place he thought 
it is good to stay. Starting camping business was also his dream. Choosing Sweden to start 
up business can satisfy himself in both life and personal ambition. Although there were 
some difficulties for him in the capital, he could not get loan and financial support from 
local organizations, when asking about the importance of coming to Sweden, he still 
considers the life in Sweden is the first reason to come here. What ever the business goes, 
he is willing to stay in Sweden. 

4.3.7 Interview n°7 

Company name:   Soletrader(without business name) 
Place:    Tibro 
Business sector:   Trading consult 
Date of foundation:  February 2005 
Founders:   Yajie Du 
Country of origin:  China, P.R. 
Conduct method:   Telephone interview 
Date of interview:  2007-05-20 

Ms. Du, Yajie, Soletrader in Tibro, is working in a trading consult dealing with local 
importers who want to import products from China. Before coming to Europe, she was  
graduated in a Chinese college with deploma. Because of unemployment and influence of 
the businessman surrounding her, she started her own business with trading product in her 
home region. She went to study in Damark few years ago, and met a Swedish lady in 
Damark. The Swedish lady told her Sweden is better to do business and better to live 
compare with Damark. And also, the Swedish lady told her, there maight be a possibility to 
help her to develop the business. After she came to Sweden she found her language is an 
advantage of doing Chinese business since she arrived in Tibro, a small village near Skövde, 
with the Swedish lady in the beginning. There are no more Chinese in that region. She 
found it was an opportunity to be a trading consult to help the local companies purchase 
product from China. Since the start-up period the Swedish lady involved in the business 
and they helped each other developed the busienss. When asking about why she chose 
Sweden, she consider the living standard and social welfare are the main concern. She can 
find opportunity anywhere if she want. The cost in Sweden is really high, the living expense 
for her in Sweden is enough to employ 8 people in China. 
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5 Analysis 

The analysis is made through categories. The categories were defined in line with the theoretical framework.  

The categories of theoretical framework are re-categorized into determinants of migration 
and determinants of entrepreneurship for analysis. The category of entrepreneurial process 
factors is going to be discussed together with determinants of entrepreneurship. More over, 
the analysis is made of a report from IFS, and the interview results from ISA’s 
representatives as one group, as well as all the interviews from entrepreneurial immigrants 
are numbered from interview n°1 to interview n°7.  

5.1 Determinants of migration 

Since the research is conducting the immigrants who settled down in Sweden with their 
business, immigration factors should be in one of their concern while moving to Sweden.  

ISA local representatives deal with immigrants entrepreneurs. However, they just could 
give a general opinion about the immigration factors that attract those entrepreneurs to 
settle and to live in Sweden. More information would be found out from the interviews 
with the entrepreneurs according to the theories related to immigration determinants. 

5.1.1 Economic factors 

The economic factors involved in immigration determinants include income level, standard 
of living, GDP per capita, unemployment and inflation of the destination country. A better 
performance of economic status in one country can attract immigration in-flow from the 
other country which is lack in economic development. That means the higher level of 
income, standard of living and GDP per capita can be the concern of choosing migration 
host country (Harris & Todaro, 1970; Gallardo et al., 2006). In this research, 
unemployment factor is not going to be discussed since the research is conducting with 
entrepreneurs without unemployment reasons. 

According to all the ISA’s local representatives’ opinions, the standard of living in Sweden 
is high. This should be considered as the most important economic factors in their 
opinions. They did not mention about other economic factors.  

For those entrepreneurs who come from abroad, all the interviews shown the income or 
profit were not the main concern when the entrepreneurs came to Sweden. They were 
either well paid or had high income in their home countries, or had better opportunity in 
other countries. Their main concern is the higher standard of living in Sweden. Interview 
n°1, n°2, n°5 and n°6 showed the interviewees used to be either employee or entrepreneurs 
in their home countries. They were not considered as job seekers when they came to 
Sweden according to their entrepreneurial intention. Interview n°3, n°4 and n°7 showed 
the entrepreneurs just started business when they arrived. Wage-employment should not be 
considered as the reason for coming to Sweden for all of the interviewees. The interview 
n°1, n°3, n°4, n°6 and n°7 showed the high standard of living in Sweden is favourable by 
the entrepreneurs. The interview n°1, n°3, n°4 and n°6 showed high quality of education is 
considered as good for next generation. Stable economy is also a concern according 
interview n°3; the entrepreneur considers the stable economy would secure their capital. 
However, in what way it is stable is not explained by the entrepreneur. For the other 
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economic factors such as GDP per capita, inflation rate are not mentioned by either 
entrepreneurs or ISA’s local representatives.  

5.1.2 Demographic factors 

The demographic factors include education, health care level, population and fertility rate. 
Higher education and health care level can be factors attract immigrants; and immigrants 
also choose to move from higher amount of population and fertility rate countries to less 
crowed countries (Harris & Todaro, 1970; Gallardo et al., 2006). 

The information about demographic factors was mostly given by ISA’s local 
representatives. According to the ISA’s local representative, the population of Sweden is 
one of the reasons they chose this country. Less population means an environment is less 
crowed. Less population also means there are more free lands and larger space for leisure 
activities. Nature and environment appeared to be pulling factors for entrepreneurial 
immigrants in their decisions to locate the business in Sweden.  Every year, a lot of Dutch 
immigrate to abroad; Because Holland is crowed according to the ISA’s representatives. 

Only according the interviews n°6 and n°7, the entrepreneurs from Holland, nature and 
environment are the most important factor that drove them to venture a business within 
Sweden. The entrepreneurs consider education level, environment and security in Sweden 
were the factors which attracted them came to this country. Interviews n°1, n°2, n°3, n°4 
and n°5 did not mention about demographic factors. 

5.1.3 Geographic factors 

The location of a country can be considered as one factor which influence people choose 
to immigrate to other countries. According to Gallardo et al. (2006), the distance between 
the country of the immigrants’ origin and the destination country, also the adjacency of the 
two countries was considered as geographic factors. This factor influence the immigrants 
choose the country of destination. The distance between home and destination countries 
has a negative effect on choosing destination countries. The further the destination country 
from the home country, the fewer the number of immigrants who choose to immigrate. 

The location of Sweden was considered as an advantage for some of the interviewees in 
both groups (ISA and entrepreneurial immigrants). One of the development managers in 
ISA’s local representatives said the western hemisphere location of Sweden attracted the 
entrepreneurial immigrants from China to come to Sweden. This concern is about the 
location of Sweden when the entrepreneurs chose to come.  

According to interview n°1, the entrepreneurs consider the European location of Sweden 
gives similar culture to their home country; and in the interview n°6, the entrepreneurs said 
compare with Canada, Sweden is near to their home country, it is easy for him to go back 
home. Interviews n°2, n°3, n°4, n°5 and n°7 did not mention information about the 
distance of Sweden and the entrepreneurs’ home countries.  

5.1.4 Political factors 

According to Smith (1997), the political factors include conflicts, security, governance, 
human rights, and political freedom. Both ISA’s representatives and entrepreneurial 
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immigrants gave opinion on some of those points. Immigrants will choose a country with 
higher degree of political freedom, security level, and better governance, but less conflicts.  

One of the development managers in ISA’s local representatives said Sweden is attractive 
because of low criminality when consider about security issue. And also, the government 
policy allows non-EU citizens with self-emplyment permit get permanent residence permit 
after they can make reasonable profit in the two years trail period.  

In the interview n°1 and n°6, the entrepreneurs considered the social security were also 
important for their life. The interviews n°2, n°3, n°4, n°5 and n°7 did not mention 
anything about political factors. 

5.1.5 Social factors 

The social factors as considered as education and welfare state, higher level of welfare state 
and better quality of education attract the immigration in-flow (Harris & Todaro, 1970; 
Gallardo et al., 2006).  

The local development managers in ISA’s representatives considered higher quality of 
education and level of social welfare attracts entrepreneurs start up business in Sweden. 

From the entrepreneurs’ point of view, better quality education and social welfare system 
are probably their concerns. According to interview n°1, n°3, n°4, n°6 and n°7, these 
entrepreneurs said they have to consider the quality of education for their next generation. 
According to interviews n°1, n°6 and n°7, the entrepreneurs came for the higher quality of 
social welfare system. They consider the level of social welfare in Sweden is relatively 
higher than their home countries. Moreover, the entrepreneurs in interviews n°2 and n°5 
said, they came to Sweden for family reason. The social factors are not considered by the 
entrepreneurs in interviews n°2 and n°5 when they chose to come to Sweden. 

5.1.6 Cultural factors 

The cultural factors include gender, religions, language and culture distance, immigrants 
may choose to move to a country has similar culture with their origin culture (Gallardo et 
al., 2006). 

The research is not going to conduct with gender perspective of the immigrants; and also, 
the religions for the entrepreneurial immigrants were not shown in the empirical findings. 
So, the gender and religions factors are not going to be analyzed. 

According to ISA’s local representatives, language was considered as one of the main 
factors to those entrepreneurs chose to immigrate into Sweden.  

However, in interviews n°2 and n°5, these entrepreneurs said they had to study Swedish for 
doing business and living after they arrived in Sweden. The language seems not to be the 
main concern for all of the immigrants before entering to Sweden. They can study the 
language after arriving for their life. Interviews n°1, n°3, n°4, n°6 and n°7 did not mention 
anything about language factor when choosing a country to immigrate.  

Big culture distance definitely exists in common scene for the entrepreneurs in interviews 
n°3, n°4 and n°7, since those entrepreneurs were all from China. However, they still chose 
to come without mentioning about culture. In the interview n°1, the entrepreneur 
considered the culture should be similar to some extent with his home country, before he 
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arrived. However he got to know he was wrong after he arrived. In the interviews n°2, n°5 
and n°6, there was no information provided about culture. In this case, the culture might 
not be an important factor for those entrepreneurial immigrants.  

5.1.7 Trade relationship status 

The trade relationship status is identified as bilateral trade by Gallardo (2006). The bilateral 
trade used to have positive effect on immigrants chose destination country. 

According to one of the ISA’s local representatives, for Chinese, Sweden might have a 
good reputation in China because Sweden was the first country to recognize P.R. of China. 
Sweden also helped China to become a member of the Olympic movement and now China 
will host the Olympic Games in 2008.  

From the entrepreneurs’ opinion, the interviews n°3, n°4 and n°7, the entrepreneurs came 
to Sweden because of the help from either their Swedish trading partners or the 
representative of ISA in their home country. That means the trading relationships are 
important for those entrepreneurs. In the interviews n°1, n°2 n°5 and n°6, the 
entrepreneurs did not mention anything about the trading relationship which the 
entrepreneurs had with Swedish organization. However, all the entrepreneurs in interviews 
n°1, n°2 n°5 and n°6 are EU citizens. As European Union member country, Sweden 
should have good trading relationship with other member countries. If those relationships 
attract the European immigrants come to Sweden is not evidentially shown in the empirical 
finding. 

5.2 Determinants of entrepreneurship 

Entrepreneurial determinants are used to analyze why and how the entrepreneurs find 
opportunity in Sweden. It is divided into entrepreneurial factors, opportunity factors, risk 
factors, government intervention, and culture factors. 

5.2.1 Entrepreneur factors 

The entrepreneurial factors analyzed why the entrepreneurs chose Sweden to start up 
business, what kind of financial return are they looking for from the business, and how did 
they manage their venture in Sweden. 

5.2.1.1 Management team 

The management team was described as entrepreneurial team, industry and technical 
experience, integrity, intellectual honesty by Timmons (1996). The background of 
entrepreneurial team will affect the business on realizing business opportunity and chose 
the location of the business. In the interview, information was given limited within 
entrepreneurial team and past experiences of the individual entrepreneurs. The technical 
experience, integrity, intellectual honesty to some extend is not relevant to entrepreneurs’ 
current business. 

Since the entrepreneurial team of the business is internal affair, interview to ISA local 
representatives did not mention anything about how the business are organized or 
managed. According to those entrepreneurs interviewed, the management of their business 
was almost operated by themselves or together with their family. In the interviews n°1 and 
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n°6, the businesses are managed by the entrepreneurs and their families. Interview n°2 
shown the business is managed by the entrepreneur himself, and he was assisted by the 
wife’s family during the start up phase. Interview n°5 and n°7 shown the entrepreneurs 
chose to work with business partners, in order to get easy access to the market. The 
interviews n°3 and n°4 did not mention the organizational structure of the business. 

Looking at entrepreneurs’ background, according to the ISA local representatives’ 
opinions, they used to assist entrepreneurs or companies who come to Sweden for business 
purpose. Those entrepreneurs whom ISA worked with should have some kind of pervious 
business experiences. However, there were some of the entrepreneurs who did not have 
experience in their starting up business, said Karin Darington, the local development 
manager in Småland. 

According to the interviews with the entrepreneurs, not all of them have previous 
entrepreneurial experiences or other business experiences. Different entrepreneurs studied 
to start up the business in different ways. The entrepreneur mentioned in interview n°6 was 
a truck driver; he learnt how to organize camping business from his aunt who had a 
camping business. The entrepreneurs, whom were mentioned in interview n°1 and n°5, 
were common employees in their home countries. However they worked with business 
sector in previous companies. The entrepreneur in interview n°5 said he learnt how to 
start-up business from the network and the surrounding people after he arrive in Sweden. 
Based on the interview n°2, n°3, n°4 and n°7 shown the other entrepreneurs interviewed 
more or less had some entrepreneurial experiences in their home countries. 

5.2.1.2 Knowledge 

According to Ardichvili (2003), knowledge factor linked with entrepreneurial alertness 
which was considered as a main point of opportunity recognition process. It is analyzed 
with the asymmetry and the irregularity of information in the industry entrepreneurs 
involved.  

According to opinion given by ISA’s local representatives’, the immigrants may bring with 
them entrepreneurial skills from their highly competitive home country which they can 
utilize in Sweden. Also, previous research result (Jebli, 2001) shown many immigrant 
entrepreneurs were attracted by the service or IT industry, since the sector is not fully 
exploited. The entrepreneurs considered their personal experiences were more valuable 
within Sweden compare with their home countries. 

The interviews with the entrepreneurs proved the opinions given by the ISA’s local 
representatives was the same and the research results by (Jebli, 2001). The interview n°3, 
n°4, n°5, n°6 and n°7 shown the entrepreneurs interviewed had knowledge for starting up 
the business. Not all the entrepreneurs interviewed had knowledge before starting-up their 
business. The entrepreneurs mentioned in interviews n°1 and n°2 did not have any 
experiences of working with laundry shop; he learnt the skill from the previous owner of 
the shop. 

5.2.1.3 Industry, market, economics, harvest 

The industry, market, economics and harvest issues discuss about how the profit is making 
from the potential market, and how large the financial return was expected (Timmons, 
1996). The entrepreneurs should choose a good location to generate higher profit for the 
business. 
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According to IFS report, the immigrant entrepreneurs are almost in service sector and fast 
growing IT sector, since their special knowledge contribute to Swedish society. The ISA’s 
local representatives consider the entrepreneurs chose Sweden because of the opportunity 
in service sector and also the operational cost efficiency. However, there is no information 
given about profitability of the businesses. 

The interview result shown all the seven entrepreneurs started business in service sector. 
They found there are some opportunities in Swedish market, but they do not have high 
expectation on the profitability of the business. Since the tax in Sweden for some extend is 
high. Interviews n°3, n°5 and n°7 consider the cost of operating a business is high that 
cannot lead to high profitability. The entrepreneur in interview n°3 said, she prefer to hold 
the business in Sweden because of the stable economy. There maight be possibility to 
expend business to other EU countries, but it is not easy to make lot of profit. The 
entrepreneurs in interview n°1 n°2, n°4 and n°6 did not give opinion on expectation for 
future business. 

5.2.1.4 Technological development 

The technological development discuss about how the technological development 
positively influence the level of entrepreneurial activity in the economy according to 
Audretsch et al (2002). From the interview with the ISA’s local representatives, Sweden is 
attractive in technological development to entrepreneurs. However, depending on our 
empirical finding, none of the entrepreneurs mentioned they came to Sweden for the high-
tech industry or because of technological development. 

5.2.2 Opportunity factors 

The analysis of the opportunity factors are almost linked with the economics factors, since 
the opportunity is in the Swedish economy. 

5.2.2.1 Globalization 

Globalization creates opportunity, and the opportunity can be filled by either small or large 
business, according to Lundström and Stevenson (2001).  

Although in either IFS report or in the ISA’s local representatives’ opinion did not 
mention the globalization factor directly, immigration phenomenon is a kind of result of 
globalization process according to the frame of reference. 

With globalization, the entrepreneurial immigrants got to know more about Sweden or 
even got relationship with Swedish family. The interviews n°3 n°4 and n°7 shown 
entrepreneurs got to know the contact from Sweden either from international business 
partners or personal contact with Swedish before coming to Sweden. In the interviews n°1 
and n°6, the entrepreneurs used to visit Sweden before they settled down in Sweden. The 
interviews n°2 and n°5, the entrepreneurs came to Sweden because they have had Swedish 
partners.  

5.2.2.2 Resource factors 

According to Stevenson (1990), the resources include people, financial resources, assets, 
and a business plan. Since the research is dealing with the factors exist in Sweden, the 
resources from the entrepreneurs’ home countries are not going to be discussed. The real 
estate price, as one part of assets, are considered to be attractive to the entrepreneurs 
especially to the Dutch, according to the opinion from some of the ISA’s local 
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representitives. High quality of labour force is also attractive to entrepreneurs. But the 
financial resource and business plan were not mentioned by those local development 
managers. 

However, according to the interview result, the entrepreneurs did not mention a lot about 
the resource factors exsist in Sweden. Interviews n°4 and n°7 mentioned about the 
entrepreneurs who had business partners helped them accessed the business. According to 
the refereces, other interviews did not show anything related to resource in Sweden before 
they decided to start up business in Sweden. 

5.2.2.3 Industrial structure factors 

The industrial structure factors are lead to a demand of service or product to the market. 
The development of service in the developed countries drives to business demand. 
(Audretsch et al 2002). 

According to IFS report, the ethnic entrepreneurs are mostly in service and IT sectors 
since they are specialized on those skills. And ISA’s local representatives’ opinion shows 
the entrepreneurs realize the opportunities in the lack developed service sector. The special 
skill of the entrepreneurs can meet the demand of the lack developed industrial sectors. 

The entrepreneurs mentioned in interviews n°1 and n°6 consider the country is short of 
entertainment then they found the opportunity to develop the business in the service sector 
for entertainment. The entrepreneur in interview n°7 said the region is short of people who 
can speak Chinese to serve the local businessmen who want to import product from China. 
The entrepreneur in interview n°3 believes there should be some kind of opportunities that 
is developed in her home country but is lacked in Sweden or vice versa. The interviews n°2 
and n°5 shown the entrepreneurs were looking for opportunity before start up, industrial 
structure was not mentioned in the interview. The interview n°4 did not show about 
industrial structure.  

5.2.3 Risk reward factors 

The risk of entrepreneurial activity is described as opportunity cost of creating business. It 
is measured as gain in financial and non-financial factors, also risk of failure (Shapero & 
Sokol, 1982).  

The risk factors are not mentioned by either previous research by IFS or the ISA’s local 
representatives. The entrepreneur in interview n°4 said Swedish economy is stable, and 
hold business in Sweden can keep the capital security. The entrepreneur in interview n°6 
consider whatever the business would go in future, he is going to stay in Sweden even the 
business is going to fail. Other interviews did not show about risk factors. So, the risk 
factor may not be the main concern by those entrepreneurial immigrants. 

5.2.4 Governmental and institutional intervention 

Several types of measures were given to analyze Governmental and institutional invention 
by Lundström and Stevenson (2001). Those measures are as follow: regulatory 
environment for start-ups, promotion entrepreneurship culture, entrepreneurship 
education, support to small business, identification of target group and financial support. 
The higher the degree of government and institutional intervention, the higher the degree 
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of entrepreneurial activity will be.  Immigrants entrepreneurs may choose to locate the 
business in a country with higher governmental and institutional intervention. 

The regulations for start-ups are almost easiest according to the opinion of ISA’s local 
representatives. However, this point was not recognized by the entrepreneurial immigrants 
before they start-up the business in Sweden. The Swedish government gives support to 
small business via the organization like IFS and ISA. The IFS (Swedish Association of 
ethnic Entrepreneurs) is a none-profit organization that helps immigrant entrepreneurs 
create business in Sweden. ISA (Invest in Sweden Agency) is taking care of promoting 
inward investment and business start-up for entrepreneurs from abroad. 

From the Swedish Migration Board’s requirements, entrepreneurs are allowed to bring their 
business to Sweden with self-employment purpose. This policy eases the entry of 
entrepreneurs to settle businesses in Sweden. Entrepreneurial immigrants have to operate a 
certain type of business in order to fulfill the requirements for entering and settling down 
in Sweden 

Actually, most of those entrepreneurs interviewed got support from ISA’s local 
representatives during the start-up period according to the interview. However, those 
supports might be limited when considering about financing entrepreneurial immigrants’ 
business. Entrepreneurship education is also not mentioned by those entrepreneurs and 
ISA in all the interviews. Talking about tax, the entrepreneur in interview n°5 considered 
the tax is too high that deducted the profitability. However, the other entrepreneur in n°6 
considers it worth to pay tax in Sweden, since the social welfare system can ensure the high 
quality of living standard in Sweden rather than in his home country. Other entrepreneurs 
in interviews n°1, n°2, n°3, n°4 and n°7 did not mention about how tax issue relates their 
business. It would be assume the tax issue has not less effects in the decision when the 
entrepreneurial immigrants chose Sweden to start up a company. 

5.2.5 Culture factors in entrepreneurship perspectives 

Beside the impacts on migration phenomenon, culture is also one part of factors which 
influence entrepreneurial activities. From entrepreneurship point of view, the culture 
factors are analyzed with Hofstede’s (1994) five culture dimensions, which are as follows: 
uncertainty avoidance, power distance, individualism, and language. Culture factors may 
have both positive and negative influences on the entrepreneurial activities based on their 
personal characteristics. Language factor is important and has been discussed in migration 
perspective.  

During the interview to either ISA’s local representatives or the entrepreneurs, they did not 
mention about power distance and individualism. Language was considered as an important 
factor for start up by Karin Darlington. 

The entrepreneurs in interview n°1 considered the culture should be similar with his home 
country before he chose to come to Sweden. However, according to the communication of 
interviews to entrepreneurs in interviews n°3 and n°4, they chose to speak Chinese and 
refused to accept English questions since they cannot speak English and Swedish. 
Language seems less important for those two entrepreneurs making their decision to 
choose Sweden. The entrepreneurs in interviews n°2 and n°5 said they had to study 
Swedish for doing business, but they did not know Swedish at all when they arrived in 
Sweden. For the other culture factors, include uncertainty avoidance, power distance, 
individualism, the interviews did not show any evidences. In this case, the degree of culture 
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factors influence the entrepreneurs decision for choosing Sweden vary from their personal 
characteristics.  
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6 Conclusion 

To sum up the analysis, the factors influence entrepreneurial immigrants chose to come to 
Sweden were related to both migration determinants and entrepreneurship determinants. 
The entrepreneurial immigrants come to Sweden to start up businesses, as well as try to 
immigrate to Sweden. The entrepreneurs show interests in living in Sweden. Also, they 
need to have a business in order to stay in this country, or they have interests to do 
business in Sweden. The conclusion is made depending on the facts that all the 
entrepreneurs’ interests match the most factors related to determinants of entrepreneurship 
and migration.  

The results of the previous IFS report put forwards the advantage for the immigrant 
entrepreneurs to have special skills to get opportunities in Sweden. Those opportunities 
make it possible for the entrepreneurs to start up businesses. 

The ISA local representatives’ opinion showed that, most of entrepreneurial immigrants 
chose to come to Sweden because of various factors in both immigration and 
entrepreneurial reasons. Migration is not in the field of ISA’s work, however, they consider 
the followings: quality of life, education, social welfare state, location, political factors, and 
relationship between the Swedish and the entrepreneurial immigrants’ home countries’ 
government should be the main concern. The ISA’s representatives also discussed more in 
the entrepreneurial determinants for those entrepreneurial immigrants. The business 
opportunities, in service sectors, entrepreneurial skills, previous business experiences, 
operation cost, real estate price, technological development, human resource, government 
intervention and languages are the main concern when those entrepreneurs chose to start-
up business. The entrepreneurship and migration are two groups of factors influencing the 
entrepreneurial immigrants to choose Sweden as the destination country to start up 
business. 

However, based on the analysis of the entrepreneurs’ opinion, the reasons for coming to 
Sweden are to some extend different from ISA’s opinions. All of the entrepreneurs 
interviewed arrived in Sweden mostly consider the living standard, education and social 
welfare state as the main factors. To some of the entrepreneurial immigrants start-up 
business is a kind of career in their life, but not the factor which had attracted all of them 
come to Sweden. Therefore some of them consider that the cost of operating a business is 
higher, and the return of the business was not highly expected. To some of the 
entrepreneurs, opportunity recognition is a kind of strategy they win their favorite life style 
to settle down in Sweden. The immigration determinants look more important to those 
entrepreneurs above. Some of the entrepreneurial immigrants considered it was valuable to 
create business in Sweden and finally settle down in this country. 
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7 Discussion 

Although the research question was answered with several factors involved with the 
decision foreigners chose to establish business in Sweden, there should some bias to the 
research. And those biases have to be solved with further studies.  

7.1 Criticisms and bias 

The people interviewed are only the small groups of entrepreneurial immigrants with small 
business. The conclusion may not apply to the entrepreneurs in large business. According 
to the opinion of Karine the development manager Invest in Småland Agency, the interest 
may vary from the size of business. Since the research is in a qualitative approach, the data 
collected may not apply to all the entrepreneurs with small business or the entrepreneurs 
individuals. Although the questions are asked in one to one bases, the liability of the data 
collected may have some bias because understanding to the conversation is different; based 
on the personal opinion, they may not show the information in truth or they are trying to 
avoid some of the facts according to the questions. People from the lower living standard 
country might want to settle down in Sweden because they want to enjoy the better living 
environment and welfare system even if they say they come for a business purpose since 
they do not want to let people know the facts. These may explain the differences between 
the opinion from the entrepreneurs and ISA’s local representatives. 

Also, the other criticism for this thesis is that, the interview questions were not the same 
for both the experts and the entrepreneurs; this could reduce ability of the above method 
used. The reason for this was that some of the expatriates could not give answers for the 
questions written to agency and vase versa. Also, the authors wrote in English which is not 
their first language and could lower the intensity and context of this thesis. Therefore, 
authors could have expressed the aspects concern more detail if they had used their first 
language for the thesis. 

The third point is the analysis to the empirical data is not interpreted with each factors, 
since the empirical finding is not enough to explain what kind of entrepreneurs came to 
Sweden for what reasons in a quantitative approach. Also, the factors like gender, 
occupation, age, education, etc. are not included in the research. The research result can 
only show the factors determined the entrepreneurs chose to come to Sweden. 

7.2 Further research questions 

Many things can be investigated further and tested in this research area. The authors have 
investigated how immigrants from abroad to Sweden establish their own small businesses. 
The authors have so far presented some questions which could be use further for this 
research. 

This study was a qualitative research of why entrepreneurial immigrants from abroad came 
to Sweden for establishing their own businesses. A quantitative research method could 
have to be used as well, in the sense that, a study of how many small businesses established 
by initiative entrepreneurial immigrants could be used by the quantitative method - to see if 
a generalization can be made.  

And also further study could find out: 
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To what extend have the listed entrepreneur immigrants succeeded in doing business in 
Sweden compare to other entrepreneurial immigrants in the countries other than Sweden? 

To study what the comparative advantages of pull factors to establish business between 
Sweden and other countries are? 
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Appendix 2 – Contact timeline 
 

Week  Date Contact person Contact Purpose of contact 

7 2007-02-12 
Migrationsverket 
Jönköping office 

Phone call Purpose presentation 

 2007-02-14 E. Brundin Email sending 
Purpose presentation, access to her 
previous research 

 2007-02-16 
Migrationsverket 
Jönköping office 

Face-to face 
Purpose presentation, access to 
database 

 2007-02-18 E. Brundin Email receiving Previous research attached 

8 2007-02-21 E. Brundin Face-to-face Clarification 

12 2007-03-12 F. Piero Face-to face Clarification 

15 2007-04-06 
Migrationsverket 
Jönköping office 

Face-to-face 
Ask for be in contact with 
entrepreneurial immigrants 

16 2007-04-10 
Migrationsverket 
central office 

Email sending 
Purpose presentation, access to 
database 

 2007-04-11 
A.-M. Hagström 
Hirschberg 

Email sending Purpose presentation 

  
Migrationsverket 
central office 

Email sending 
Purpose presentation, access to 
database 

 2007-04-12 
Migrationsverket 
central office 

Email sending 
Purpose presentation, access to 
database 

17 2007-04-18 
A.-M. Hagström 
Hirschberg 

Phone call Interview planning 

18 2007-04-26 
A.-M. Hagström 
Hirschberg 

Face-to-face interview  

  M. Vieweg Email receiving Self-employed database is classified 

 2007-04-27 L. Utter Telephone interview 
Access to self-employed immigrant 
database 

  L. Utter Email sending Secondary data collection 

 2007-04-30 I. Fredrikson Email sending Purpose presentation 

  K. Darlington Email sending Purpose presentation 

  B. Ahlqvist Email sending Purpose presentation 

  M. Daxberg Email sending Purpose presentation 

  P. Haggberg Email sending Purpose presentation 

  C.-J. Löwenberg Email sending Purpose presentation 

  P. Sedelius Email sending Purpose presentation 

  S. Liljedahl Email sending Purpose presentation 

  T. Palmgren Email sending Purpose presentation 

  M. Gustafson Email sending Purpose presentation 

  L. Sandström Email sending Purpose presentation 

  L. Johansson Email sending Purpose presentation 

  D. Almquist Email sending Purpose presentation 

  A.-S. Jansson Email sending Purpose presentation 

  C. Magnusson Email sending Purpose presentation 

  T. Andersson Email sending Purpose presentation 
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  R. Nordin Email sending Purpose presentation 

  A. Blomqvist Email sending Purpose presentation 

  E. George  Face to face Purpose presentation 

19 2007-05-02 R. & M. Sanders Phone call 
Purpose presentation and interview 
planning 

 2007-05-03 K. Darlington Email receiving Further questions asked 

  K. Darlington Email sending Interview planning 

 2007-05-05 
Female Chinese 
Entrepr. #1 

Phone call 
Purpose presentation and interview 
planning 

  J. Velvet Face to face 
Purpose presentation and interview 
planning 

20 2007-05-07 R. & M. Sanders Face-to-face interview  

  
Female Chinese 
Entrepr #1 

Face-to-face interview  

 2007-05-09 I. Fredrikson Email sending Exploratory questionnaire 

 2007-05-10 K. Darlington Telephone interview  

 2007-05-11 
Female Chinese 
Entrepr. #2 

Telephone Purpose presentation 

 2007-05-12 I. Fredrikson Email questionnaire  

  E. George  Face-to-face interview  

 2007-05-13 
Female Chinese 
Entrepr. #2 

Email sending Exploratory questionnaire 

   Face-to-face interview  

  Y. Du Email 
Purpose presentation and interview 
planning 

21 2007-05-14 B. Ahlqvist Email receiving Further question asked 

  B. Ahlqvist Email sending Exploratory questionnaire 

 2007-05-15 
Female Chinese 
Entrepr. #2 

Email questionnaire  

 2007-05-16 B. Ahlqvist Email questionnaire  

  J. Velvet Telephone interview  

 2007-05-20 Y. Du Telephone interview  

23 2007-05-28 L. Utter Phone call Authorisation for using destination 

  
A.-M. Hagström 
Hirschberg 

Phone call Authorisation for using destination 

  I. Fredrikson Phone call Authorisation for using destination 

  K. Darlington Phone call Authorisation for using destination 

  B. Ahlqvist Phone call Authorisation for using destination 

  E. George  Face-to-face Authorisation for using destination 

  R. & M. Sanders Phone call Authorisation for using destination 

  R & N. Lenting Phone call Authorisation for using destination 

  J. Velvet Face-to-face Authorisation for using destination 

  Y. Du Phone call Authorisation for using destination 

  
Female Chinese 
Entrepr #1 

Phone call Authorisation for using destination 

  
Female Chinese 
Entrepr #2 

Phone call Authorisation for using destination 
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Appendix 3 – Migration with Sweden 

 

Immigrants in Sweden and emigrants from Sweden 2004 and 2005, by country of birth 
(Statistics Sweden) 

Area Immigration Emigration Net 

Total 65 229 38 118 27 111 

Sweden 11 066 17 866 -6 800 

Scandinavia (without Sweden) 9 096 7 109 1 987 

EU25 (without Scandinavia) 11 442 4 050 7 392 

Europe (without EU25) 6 879 1 470 5409 

Africa 5 625 1 613 4 012 

North and South America 3 981 1 915 2 066 

Asia 16 739 3 786 12 953 

Oceania 401 309 92 
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Appendix 4 – Guidance questions: Invest in Sweden 
Agency 

1. According to your experience in the field of entrepreneurial immigrants, the decision 
to come to Sweden to venture business is more driven by migration reasons (welfare, 
education, quality of life, etc.) or by entrepreneurial factors (opportunity, recognized, 
financing of project, etc.)? 

2. If the business creation was the first concern of entrepreneurial immigrants to start 
up business within Sweden, according to you… 
• What would be the main reasons that pull immigrants entrepreneurs to choose 

Sweden as a host country? 
• How these reasons would have come into existence? 

3. What do you think about? 
• There are business opportunities in Sweden 
• Their projects are easier to finance in Sweden 
• The country promotes entrepreneurial activities 
• The country has greater resources 

4. In which business sector the immigrants are the more interested in venturing? Why? 

5. Do entrepreneurial immigrants you are dealing with consider it is better to come to 
Sweden for doing business than to venture within their home countries? Why? 

6. What do you think about the cost of business establishment within Sweden? Do you 
think it is lower than in the home country of the entrepreneurial immigrants? 

7. Do entrepreneurial immigrants you are dealing with already had relationships, 
contact or a previous experience within Sweden before coming here? 

8. According to your experience, do entrepreneurial immigrants come because they 
consider their personal experience and knowledge are more valuable in Sweden? 

9. If the entrepreneurial immigrants came to Sweden for migration purpose, why would 
they choose to come to Sweden and not to other countries? 

10. If immigration to Sweden was the main concern for the entrepreneurial immigrants, 
would they choose to come to Sweden because… 

• The living standard is high? 
• The social welfare is higher compare to the home country? 
• They just want to immigrate to Sweden because of losing job in the home 

country? 
• The immigration policy is different from other countries? 
• The cost of living is lower? 
• The stable economy will help them to protect their property? 
• The quality of live is better in Sweden? 
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11. According to you, which nationality would be the most representative in coming to 
Sweden to start up business creation? 

12. In which field cultural differences might pull entrepreneurial immigrants to venture 
business? 

Appendix 5 – Guidance questions: entrepreneurial 
immigrants 

1. What is your personal backgroun including education, working experience, 
entrepreneurial experience? 

2. Why did you choose to come to Sweden to start-up business? 

3. Do you come from a supportive entrepreneurial culture? 

4. Could you describe your culture background? And do you think your culture 
background made you decide to go abroad. 

5. What were you thinking about Sweden before you chose to come to Sweden?  

6. Do you think those thoughs drove you come to Sweden? 

7. Why did you go to Sweden to venture a business and not in another country? 

8. What are the advantages of Sweden? Are those advantages good for starting up 
business? 

9. What are the main cultural differences betwenn Sweden and your country? 

10. Do you think you had knowledge or experience advantages for realizing your 
business idea within Sweden? Which ones? 

11. Did you have relationships, contacts or experience of Sweden (studies, trip,etc.) 
before immigrating to Sweden?  

12. If you had already been to Sweden, did you find any opportunity that would pull you 
to come to Sweden?   

13. Did you come to Sweden because there were people you know or from your country 
within the country? How does this fact inflence your decision? 

14. What kind of benefit are you looking for by starting-up a business within Sweden? 

15. Do you think you were looking for a specific life style before coming to Sweden? 

16. Do you think you come for Sweden for personal achievement, for the life you 
wanted? 

17. Did you choose to start up business in order to settle down in Sweden? 

 



 

 
54 

 

Appendix 6 – Statistics of incoming self-employed 
immigrants 

 
 
  2004 2005 2006 3 years trend 

  Total 272 517 455 1244 

1 Poland 94 251 235 580 

2 Germany 67 80 44 191 

3 Netherlands 31 62 59 152 

4 UK 27 22 23 72 

5 Lituania 14 26 21 61 

6 Estonia 5 12 23 40 

7 Latvia 12 8 6 26 

8 Hungary 1 13 6 20 

9 Italy 3 5 9 17 

10 Spain 2 5 9 16 

11 Austria 2 8 3 13 

12 Czech Republic 2 5 6 13 

13 France 3 4 3 10 

14 Irland 3  6 9 

15 Greece 0 7 0 7 

16 Belgium 2 1 3 6 

 

 

 
Residence permits in Sweden for self-employed persons from EU (out 
of Finland and Danemark)  

1994 97 EU 12 

1995 63 EU 15 

1996 91  

1997 90  

1998 105  

1999 95  

2000 110  

2001 74  

2002 115  

2003 136  

2004 272 EU 25 

2005 517  

2006 455  

 

 


